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—and each time a 


WHEN A MOTION PICTURE is really good. its value over 
a pe riod of vears ix out of all proportion to the cost 
In 1938 we produc ed for American Can ¢ ompany an 
educational pieture entitled “Jerry Pulls the Strings 
Since that time it has been shown to nearly « ight million 
students in Americ an schools. and it’s «till going strong 


Recently we produced ¢ second educa 





SCENE FROM “JERRY PULLS THE STRINGS 


Inchuded in the cast were 4) puppets 


SCENE FROM “VITAMIN RIVERS” 


lop-flight picture 


canned fruit and vegetable juices 


also to demonstrate 
their convenience and goodness, 

We fully expect that this second picture will perform 
as bravely a the first. since already more than 200 
prints are in constant cireulation—all of which stig- 
ests that if you're interested in getting full return for 


your motion-picture money, you would do 





tional picture for American Can Company 
“Vitamin Rivers.” In full color, Its pur 
pose isto give future housewives and future 


breadwinners some of the history of 


well to consider Caravel. And to ask our 
clients why they repeatedly come back to 
(aravel—in the case of one of the leading 


’ 
eile ompanties as many as oO times 








CARAVEL FILMS 


INCORPORATED 
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It's 
LATER 


than you 


THINK 
Late ae 


he table of the busy ant and the lazy grasshopper is a familiar one 











but even more familiar to the sales staff of the “Zerone”-“Zerex” Anti-freeze 
Section of E. I. du Pont de Nemours & Company is the story these little 
reatures have to tell in connection with the particular problem which faces 


Du Pont inti-freeze sales force every fall 


PROBLEM: to train jobber salesmen to sell dealers and help them 


handise “Zerone” and “Zerex” Anti-freeze prior to the first freeze 


SOLUTION: two sound motion pictures produced by ATLAS for use 
Du Pont “Zerone” and “Zerex” sales representatives in meetings 


with their jobbers salesmen 


Do you have a short selling-season problem which requires high concen 


tration of sales power? Why not let us help you turn your objective into a 


ATLAS FILM CORPORATION 


Creetors and Producers 


TIT? SOUTH BOULEVARD OAK PARK, ILLINOIS 


Chicago: AUstin 7-8620 
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I MOSOUND works for J. |. Case Company 


modern farming 


Wisconsin ha prepared a number 
ern and progressive tarming 

pany personnel, community 

the films at farmer meetings 

J. 1. Case Compan use 


pany has found that these precision- 


f clear, lifelike pictures the best 


nd is easy to carry simple to operate 


in your company 


make ure you 


nearby Bell & Howell special! 
Single-Case Filmosound 


yuu the many advantages 


You buy for life when you buy 


Bell & Howell 


iucaRo 45 


Geeranteed tor lite 


NUMBER 7 + VOLUME 1 





THE OFFSCREEN VOICE 


Leader im the Passing of Marie Witham 


— os ality and 


Tie AL DIMAVISL AL WORLD) hae 


AMERICAN 
FOLDING CHAIRS. 


\ shilled RCA Service ( om 
pany engineer will perwonally take 
charge of every phase of your 
whos oe beng provide the projector 

the right hind of screen and 
loud speakers vapply a skilled 
propoct oist stupa lA. evs 
tem arrange telephone thet 
from your headquarters the 
local meetings, 1 you desire 

\ RCA S ( 
OHE OES? FOR EVERY FOLDING CHAIR PURPOSE! 
DURABLE 
SATT 
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: SEND THREE SEAT 
Va COUPON 

“t FOR DETAILS OVER & MILLION IN USE 
moan, P > ° ? 

c Ameucan Seating Company 
Grand Rapids 2, Michigan 
Branch Office , 











SOUND RECORDING LINE VOLTAGE BOOSTER 


S 
at a reasonable cost 3 FOR PROJECTOR 
; #CA BERNICE COMPANY (mC : & ; is the answer 
8 PAOD (ORF ORETOR —/ AMER A WCORIOCRET / High fidelity 16 of 35 Quality | . = to fluctuating and 
(ame@en ate eee 
low line voltage— 


*% increases 
illumination 


| *% increases clarity 
ESCAR | ~ ee 
MOTION PICTURE SERVICE, . Wades fee 


315 Carneg e Ave.. Cleveland 3. Ohio 


guaranteed. Complete studio and 
laboratory services. Color printing 


and lacquer coating 


1634 Sewth Bester . Tulse, Oklehome 
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W HAT makes a new spaper a useful member of its com- 


munitv is the theme of “Ihe Editor's Notebook.” a picture 


written and produced by Wilding for the Chicago Daily News. 


Beginning with the city room of 75 vears ago, the film drama- 
tizes the role played by the newspaper as an influential citizen 
of the voung and growing city and some of its achievements 


through the vears. 


It is currently showing at the Woods Theatre in Chicago's I oop; 


and at the end ol tts run there, it will be booked into other 


theatres of the Essaness chain in and around the city. 


Chis is the third Wilding picture on Chicago screens this year. 
Che other two were “Big Tim,” sponsored by Timken Roller 
Bearing, and “Last Date,” written ard produced for Lumber- 


mens Mutual Casualty. 


WILDING 





CHICAGO* 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


DETROIT* 
4925 Cadieux Rd. 


CLEVELAND 
310 Swetland Bldg. 
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5981 Venice Blvd. 
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MOTION PICTURES « SLIDEFILMS e« TELEVISION FILMS 
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... make sure your slide film 


SOUNDS like a million! 


Give it the benefit of RCA VICTOR engineering! 


First-rate visual presentation must have the support of true-to-life 
eor-appeal to do its job most effectively. That's why America’s 
major slide film producers rely on RCA Victor for a thoroughly 
engineered record. RCA Victor's 50 years of experience and 


advanced electronic techniques assure you unbeatable service in... 


RECORDING PROCESSING PRESSING 


st modern sound-reproducing equipment ond focilities 


nents in ou matic frame-progression recording 
de flim recordings ossure the bes? presentation 
both stondora and microgroove pockoa 
artons when desired 
Read big news about RCA Service Company's 


complete “Film Showing” facilities. See the 
advertisement on another page of this issue! 


Radio Corporation of America 


RCA Victor Division 
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CONTRAST... for Lifelike Quality! 


.* 4 - 
»*¥ 
eet J 


COMPARISON PROVES YOU GET <-/)~ . ° 
THE FINEST 16mm Projection with the KA YY) 


realistic because the light output of the RCA “400 and civic organizations 


produces the greatest range io cootrast betwee the 


The RCA “400” is your best buy! Add to thes« 


brightest highlights and the deepest shadows. Pi 
features —simplicity of threading ease of opera 


es are clear and crisp to the corners and edges of 
; ; q thon portability maximum protection to tlms 
screer hey are steady and sharp under the 
and u's plain to see why the RCA "400" is the 
races, magninhcatior 

iinest oOmm projector you can buy a any price 


Compere THE SOUND! You'll hear voices, music Well be glad to send you illustrated literature and 
and sound effects reproduced with the dramatix name of your nearest dealer. Write Department i 7K 


realism and tone shadings of theatre-like sound 


Compore THE QUALITY! The RCA "400" is a pre RCA “400” JINIOR. The only single 
son-made projector, specifical lesigned to give ed ‘ willy professronal quality 


ears of dependable servic at the protessional RCA “400” SENIOR. I’ 
j 1 te sal rements tor school wn we sud prciure 


as the needs for tm ms arge ” 


¢ Inst in Ahuad... Iuesd tn ( /roygeclion 


VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


yy” ~— 
( Tl @4 i) 
\ 7 ENGINEERING PRODUCTS DEPARTMENT. CAMDEN, W.J. 


in Canede: RCA VICTOR Company Limited, Montrec! 


NUMBER . VOLUME 





Society of Motion Picture and Television Engineers Elects 
Peter Mole as President; Herbert Barnett, Vice-President 


® \cw 


president of the Society of Other major award-winners were 


VMotion Picture and Television Ea Charles R. Fordyce, superintendent 
were is Peren Mowe, president of of the Department of Manufacturing 
Vole-Richardson Co., Hollywood Laperiments of the Eastman Kodak 
Heasent Banserr. General Pre Company, who received the Samuel 
shon Laboratories, Pleasantville L. Warner Memorial Award Medal 
vy will serve as executive vice for research and development lead 
reidem and lous G. Frayne, of ing to wide commercial adoption of 
orporatior Helly satety him and Dr Frederic J 
elected editorial vice Kolb, Jr. als f the Eastman Ko 
three will assume dak Con pany who was presented 
1. 195 with the Journal Award for his 
re were William technical paper Air Cooling of 
ention vice-presi Motion Picture Film for Higher 
Robert VM. Cor Screen Hluminatior adjudged the 
Fred T. Bow hest to be publ shed in the Society's 
ering vier president lournal for 1949 
\ustriar hnanecral vier 
Pan wd Seank: Cabil tine U. S. Sponsored Films Are Shown 
sin a pat at Amsterdam Hote! Convention 
AME RA AURICON-PRO” CAMERA ew SMPTE. board of gov & America’s Heritage ( Liberty Mu 
' vill also take office Jan tual Ineurar ompany Tremen 
ludes: William B. Lodge dous Trifles n American Coffee 
(hear F. Neu, Newmade Prod Bureau MOO ng the Flow of 
f Frank bk. Carlson, GI Restaurant Hospitalit National 
lark Maleolm G. Townsley Restaurant aa on and 
tL Howell: Thomas T. Moulton Modern Commercial Dishwashing 
y Fox. Hollywood: Nor Wyandotte Chemical Company) 
ne, Eastman Kodak were an the subjects sent 
abroad | the Depa rent of Com 


AURICON “Cine Voice 


100 FT. 1 ind On f 695 200 FT. 16mm Sound-On-F itt +1191 


nerce s Offiwe f Teel cal Services 

t hve ‘ to he show? at tte nternational 

dl. Badge Hotel, Restaurant d Cafe Asso 

Beers, Herbert | clatior onventior el ut Amster 
J : 4 , res rage, Raymond | dam September 2 ber 8. Films 

NURICON BLIMP (So rt ac AURICON 1200” CAMERA | ss bese ka be is tees eee 
wa f 2; ‘ ' | dge, Boveer ness sources ere blamed With 

sher lohn H mn eve to thew iture use abroad 


for £.K. Cine Spe nn 5. T 16mm 
rke, and Fred the Office also screens pertinent in 


dustrial biects for the Various 


Zworykin Wins Progress Medal 
for Basic Television Research 


® Res for the basic research 


ts whet have rmacte 

: resent day reality, De 

kK. ZWORYKIN has recent 
irded the 1950 Progress Crawley Dramatizes Pipeline Laying 
{ Motion Pix he cr story of the laving 


errs, Ube © to carry 


Te 7 list ‘ d by th vil f berta to the Great Lakes 
ound On Fim Recording ' , 
: — cu iu ; wil “ I him now be 
\ > 
VANOMETE by CrawLey Fiims 
f Ottawa and Toronte 





INTERPROVIN 
wrany. the film 
the full sig 

ea per ially 
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pipeline con 

« the tastest 


ever under 


ndegendent studio Vote quelificationsn tdi? 
7387 Beverly Bivd., Los Angeles 36, Calif. De ellogg. noted mp cxputene Gutchie, Witte Gen 1A 
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“Epilogue...” 


Industrial advertising has a new role to play in our 
armed camp economy ...principally to serve our 
national security by presenting “technical know-how” 
to industry. This is the message of “Epilogue, 
a lomm color animation film, produced by us as a 
companion to the pu ture “Radar of S« lling ; 
for National Industrial Advertising Association 


and Putman Publishing Co 


“Tap hoL fy Voy § 
STUDIOS 
HOLLYWOOD 28, CALIFORNIA 








SLASH 


FILM PRODUCTION COSTS 
with the Fairchild PIC-SYNC* Tape Recorder 


*Pic-Sync meons “in sync” with picture 

camera regordiess of tape stretch 
Fach cn wod track, film production costs go 
wk and the time delay for processing 


ip. The » 


immeasurably. You eliminate these 
extfa costs Fairchild PICSYNeé Tape Recorder 
Pla hack (he " | t orm check ut erase the crack 

retake " ¢ ve talent, the set and (Tew ave 
disbanded 


imu Me 





TEEVISION 
SAFETY SOUND TRACK 
RtCORDING 


COTY seves $24.00 
per hewr by moeking 
satety sound trecks of 
television recordings with 
the Feirchild PIC-SYNC 
Tepe Recorder 











Now Use ‘4 Tape For low! . .. Syuchvonoes 2 


All Original Sound Tracks Vag und the FAIR 


(MILD) COINTROL TRACE 


(PE NERATOR 


I I Pit 


4 tape costs 80%, less than 16 
mm magnetic tape 


4 tape requires 50%, less stor- 
age space. 

vg tape is easier to handle. 
Vg. tape assures more intimate 
contact with the heads. 

Vg tape has more uniform coat- 
ing—less amplitude flutter. 

4 tape eliminates roughness of 
tone caused by sprocket drive. 


w the Pic-Swny I ape Recorder 


Track Generator 


RECORDING EQUIPMENT CORPORATION 


154TH ST. AND FTW AVE 


FARM FILM Lists OVER 1,000 FILM TITLES 


stural motion pictures 


er copy. Order tre 


PAST SLPERIOR, CHICAGO 


MIGHT & SOUND 


Flory Succeeds Edwards as Advisor 
On Non-Theatrical Films ot Kodok 


® Aopointment of Joun Fiomy as 
n nontheatrical filme for 

rwan Kotak Company has 

ced by W. B. Porrenr, 


vertising operations 


ow president of 

{ New York City 

late Kenxera R. Ep 
uly ory position 

nal films division 
ertising department 
uler Flory's general 
pwanp B. Haus, Ja 


nanager of 


V EARS 
more than 
picture held 
ides producing 
and distributing 
spent five years 

the product 


Pictures, Ine 


native tf tJ 
s graduated from Yak 
*s a former 


of 


ele 7] 
City since 
as instruct 
mn prcture 
niversity of 
New York Ln 
Reserve Univer 


Museum of Art 


Televis 
retary {the “ 


New Y rk a 


utives Clul {f New York und a 
member of the Nati 
tives Clul 

Mr. and Mrs. Flory and their 
son. John, now reside at 32 Laney 
Road, Rochester Mrs. Flory is a 
Calle ge She 


perv isor of motion 


nal Sales Execu 


graduate of Oberlir 
was formerly « 
picture activities at the Cleveland 
Museum of Art and past executive 
secretary of the Educational Film 
Library Associa 


Netherlands Advertising Men 
See Top U.S. Sponsored Films 


° Americar wivertis 
snd practices have 


prune iples 
sbroad with 
the first Eu ” st ! of ad 
vertising « tw lion pictures 
The Rada e and The 
Magic Key t © recent conver 
tion of the Neru ANDS ADVERTIS 
ING CRGANIZA Haarlem, Hol 

land 
In additi t il lvertising di 
rectors t the il newspapers 
and magazines, gover ent othcials 
and leaders of industry, both films 
the acivertising 


nceerns 


s basically 
tool, the films 
the com 

fe which has 
it country 1 
irries out this 
nportance of 
can way 
nfluence gave 


est standards 


vals the 

adver 
making 
xonsored 


Adver 


wed by the 
ios, Holly 
may be pur 
g hrms, ad 


Write directly 
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Show 146mm educational films 
at their best with 


REVERE SOUND MOVIE PROJECTOR 


Bright, clear screen images and finest ° 


sound. Shows silent movies, too. F 


can set it up and operate it easily 


carrying case holds accessories, doubles as 


speaker to make single unit weighing 


COMPLETE $2995¢ 


only Ibs 


PREPARE FOR NATIONAL AUDIO-VISUAL 
EDUCATION WEEK OCTOBER 22.23, WITH 
REVERE TAPE RECORDERS AND PROJECTORS 


1 * 


J’apprends a parler le francais avec un... 


Revere 


Recorder 


7 
y ES, ‘it’s easy to learn to speak French, or any 


foreign language— with the aid of a Revere Recorder. 


Students not only hear their own voices and detect 
mistakes more readily, but they learn more thoroughly 
because lessons are more enjoyable 


A Revere Recorder adds interest and efficiency to almost 


any class, from kindergarten to college. Its economy, high fidelity 


sound reproduction, and simple trouble-free operation make it the 


choice of modern educators everywhere. Let us show you how 


Revere fits into your school picture. See your dealer or write direct. 


se) oe 


Your Schoo! Needs o Revere Recorder 
ter: Foreign lenguage closses * stenog 
* bend ond 


raphy practce dutator 


orchestra reheorsals * speech and dix 
tien correction * chore! group study * 
dramatx presentathons * improving de 
boating techriques * preserving impor 
tent lectures * 


on-the spot mterviews 


Theater Tone 
ven youngsters 


Slipover 


tee 


PRE Fem. , 
ain OO 
ae ot ED 
pee 
ae | 


REVERE CAMERA COMPANY «+ CHICAGO 16 
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Capitol Commentary 


NEWS OF FILMS IN GOVERNMENT FROM OUR WASHINGTON BUREAU 


' : tw ff fo v lf , 
d i + 
af Huile * i ha lhe or Ti i” i? 


Turning 


the Tide: and Our Stand in Korea ( AFSR-121) 


hy re ile hronel 


logics 


al rep ort 


of events beginning with the assault upon the 


Republ ik sn on June 24 


(nher flow eurrent public interest pro 


duced byw the ia Lorps ime bute 

The Medical lect i ih 
Part On I 2 nutes P 
filer Physical Destruction 4_asualty f fects 
undertook Three VWedical S r Atom Disa 


’ 28 mine sober, and fe 
sat thie fil made not only to 


Bomb 
hysics 
and Part 
ster icol 
wctual im 


provide 


and inetruc the medical prob 


lems amociated with atomic bombing 


opulations Dut t . ulate thought } 


‘ { artge 


articipa 


d leadership by vil authorities and or 


availabie oni 


TRIA SHOW 


traces the 
orkd-wide ( 
» sta incepth ) the writu 
mist Manifesto” to the present d 
illustrates the methods used by ( 
industry 
hoes 


tt would tend } sah 


awareness an 
ainsl Sabotage 
at npis t destroy indu 
nivatteod Although 
background of the 
polish 
at wt «& 
these 


y to pro 


Ine 


history 


munis 


g ot The Com 


The him 
nists im 

pul in 
and the 
sined in 
irp, but 
utes) il 
strial fa 

luced 
war with 
ed study 
hould be 
charged 


All Sign pe hime available to the pulrlre 


LOMBAT CAMPRAMAN ¢ 
mean Was 


r 


. 
assig 


ranow sha 


ul whose 


to the 


may be obtained from the Signal Officer of the 
Army Area in which the borrower resides. 

Chief of the Motion Picture Branch of the 
Army Pictorial Service is Major G. L. Davis 
and Jim Gibson is Chief of Production. On ax 
tive duty as « hief of the Distribution and Evalua 
tion Division is Lt. Colonel Charles Hoban, 
widely known in audio-visual circles and until 
recently professor of visual education at Catho 
lic University, Washingtor 


Treasury Lags in Using lomm Films 


* Since the Treasury's Savings Bond Division is 
not presenting a l6ram. him for the November 
drive in industrial plants, bond rally chairmen 
will have to look to Signal Corps, Navy, Air 
Force and other non-theatrical sources for films 
to be used in plant showings 

Production of 36 one-minute and 20-second 
mnouncements-on-him was expected to start on 
November first, however, for release to television 
stations. Bidding was through the Bureau of 
Federal Supply General Services Administration 
Twenty l-minute films, produced at cost by Fox- 
Movietone, were sent out to television stations 


and the networks early in October 
State Gets Largest Film Appropriation 


% Largest appropriation in history to a civilian 
department for motior pictures was made by the 
Congress in September to the Department of 
State's International Motion Picture Division 
The supplemental of $10 million combined with 
the regular appropriation of $2,450,000 will ex 
pand the production and distribution of films 
for twenty critical geographic areas ( Business 
Scueen, Nos. | and Il, 105 

Original production will be increased by 
nearly $4 million to provide approximately 53 
reels of “documentaries,” 40 reels of animated 
cartoons, 70 reels of news n agazines and local 
coverage films, 58 reels of weekly newsreels and 
a feature cartoon 

Innovation in the program is the prodaction 
of cartoons. For the past five years, the 1M. P 
onsiderable success the 


Wak Disney produced series of health films 


has been using with 


originally made for the wartime Ofhce of Inter 
American Affairs. Reports from the files indicate 
that the animations now available always “go 
over big” with all except the most sophistic ated 


nude mre 


Expect Fiems ro Reaca 500 Minwioes 


Product will be tail i nly to target 
areas but to target groups within those countries 
with particular care being ¢ n films for the 
least sophisticated and most backward audiences 


The new prog > i to reach half a 


Ome hundred ar ninety is will be ac 
suired from the ndustry and 
private producers 

A minor innovwati ill be the establishment 
{ three producti } luding four cam 


INTINUL ED ¢€ ( ( TY-FOUR) 
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@ ths 16 mm sound 

projectio® : cook two 

$80,000 - and bas been ¢ 

of 15 kind ev 
“National 

y this * 


erm ade 


e carbon arc 
the richest, 
d color! 


y 
most vivi 


dustrial hall of other larne auditorium you 
. “Carbou Arc Project { 


ought to 


400 


on tree 
Divisio®: 


Kane 


a.neao*™ 





A BETTER 


GENERAL ELECTRIC 
LAMP* 


for your 300-watt slide projector 


IMPROVED FOR 


Le ee me ee a) 
© Stronger Construction 


s 


© More Uniform Performance a 


Sec how General Electric lamp research 


works for you to provid bet cr and better 


lamps more for your moncy, 


Crct top value and make sure vou show 
your pictures a their hest \ hen you 


* wot for use in Pprosectors 


buy sparc bulb tor your projector designed for Oipiane 
Aiament lamps 


ask for G-l 


Remember. theresa G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 





A BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 


' proved t eet your needs 


Library, Business Screen, 150 


Writ : dont delay! 





Shell Wins Massachusetts Award 
For Financial Film Made by Tomlin 
© A 2)-minute color motion picture 
that makes a complex financial story 
understandable t all employes has 
won an award for SH#eL. Or Com 
PANY in the Associated Industries of 
Massachusetts third annual contest 
for annual reports 

Called The Story of Shell in 1949, 
the movie is based on the company s 
annual report to stockholders. It re 
ceived a special award for “orig 
inality of presentation” because of 
its fresh approach to the job of tell 
ing the company s financial story in 
a simple and clear manner 

This is Shell's first attempt to 
handle such a subject in movie form 
and accoriing to a Shell spokes 
man, the annual report movie was 
so successful that another is being 
considered for 1950 

To show the scope of Shell's op 
erations as well as employes at 
work on their jobs, the film uses 
many live action shots. These are 
combined with animated drawings 
and big, easy-to-understand charts 
that show where Shell got its in 
come how much was spent for 
wages, employe benefits, taxes, ma 
terials, new construction, what was 
left over, and so or There is also 
a strong thin between the job of 
each emplove ancl the company's 
over-all operations 

The film was written and direct 
ed by Shell and prod sced by Tomlin 
Films, Im if New York 

Reports recent winners of 
Financia. Worip Oscars” for 
best annual reper ims appear on 


another page 


House Financing Is Crawley Theme 
® Modern house financing in Cana- 
da is dramat | portrayed in 
Pride of Possession, a new CRAW- 
LeY Fim produced for Central 
Morrecace anp Hovusinc Corpora 
TION, Canada 
Relating the story of Frank and 
Marion MacIntyre and how they 
financed construx f a house 
nder the nal using Act, 
the l6m: " or film ilus- 
trates ph ry-form the 
easy ley n ‘ building and 
gh NHA loans 
ght into how Canada 
r housing problem, the 
intended primarily for 
ng Canadia uples who are 
faced with the blem of building 
boot I ient ready 
edium of in 
ment, Pride 


value in this 


Ottawa, Ca- 


‘kings of the 
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TAPE RECORDER NEWS 


from THE BRUSH DEVELOPMENT COMPANY, Cleveland 14, Ohio 


NEW SOUNDMIRROR. ARRIVES 


New Design— ~ ) Leaders in Tape 
Silent Control— : Recording Bring 
More Power— : New Standards 
Are Features aie to Amateur Field 


new portable 
setul Mag 
uced 

bequij 
S500) to 

if com 


lexibility 


Hanism any amatcurl 
ute in five minutes 
Yer all throug! » the very tape 
AND FINEST : ' ’ 7 , itself (On a mg t to its 
RCA high quality accordion cone 
speaker und the Soundmirrors high 
output t is built to the hnest pre 


cision standards 
umm af 
: Five new Brush models, including 


minute 


the Educational Soundmurror, include 


the same advanced features at prac 





s ranging trom $199.50 


Latest Brush Achievement 
Praised by Many Experts 


ces SUCH 





NEW “Magic Ribbon” 
for All Recorders 





results 


features 





Many 


vicws 


THE BRUSH DEVELOPMENT COMPANY, > 








purposes 
: 








FOR MORE THAN 10 YEARS LEADERS IN MAGNETIC RECORDING 




















TWO DECADES AGO the trademark of Modern Talking Picture 


Service wae raised over a new organization « reated to make possible the distribu 
tion and projection of the newly-born talking motion picture The definition 


ot ous prea poerne , wn 


to be exclusively devoted to the development promotion 


aral distribution of the sponsored motion preture 


Th st definition te une hanged and tite CELE p Perea ine d today “a Moock rh remaine 
the only national film distribution organization exclusively devoted to the 
listribution of sponsored filme and their sponsors interests 
al ek perienes smd growth we have travelled im reflected in the 

of more than 2.507.000 showings to more than 361,679,000 
Keeping faith with these audiences of influential Americans 
Moderns reputation as a channel of acceptance for the 114 lead 


foundations and industrial concerns whose film program: we 


Modern hase ort inated many thew patterts ot 
oe thre Film of the Month programs ard the 


fave pl amt « miplove e. 


Modern network i exemplified in our large 
sliviewonal offees, 26 regional lomm tlm ex 
eiwork of 6 


eul-libraries, 31 theatrical I5e0m film 


on service lhoensees 


Talking Picture Service representative iu 


ar vou for consultation 


ur sponsored feim preagram 


we Sey 


MODERN TALKING PICTURE SERVICE, inc. 


4s @Ocwmereceiee PLATA © NEW yvoerm city 270 nw Y ®@ Cirecte 66-0910 
fast ONTARIO steerer . cwricaGco tt 


riOoOwtre sreeter . 1.os 


tL Linwors . SUpeerier 7.058686 
ANGELES t7. CALF ®© MaAdisen 9-2121 





Eastern Cool Producer Sets Up 
Vocational Guidance Program 


® Realizing the need for well- 
trained minds in the executive posi- 
tions in the coal mining industry, 
Basten Gas ano Fue. AssociaTes 
in Pennsylvania, West Virginia and 
Kentucky has set up a continuation 
vocational guidance program. Now 
being offered to public schools near 
the 21 mines in this area, the service 
i intended for the best men possible 
for those jobe—sons of the men 
who now mine the coal 

Motion pictures supplemented by 
reference material such as booklets 
and reprints of articles will be pro- 
vided to school executives monthly 
to show what the future holds for 
those who prepare themselves 
through higher education 

ao ampbell, vice president of 
the association said It requires 
brains and skill to operate efhctently 
and productively the mechanized 
mass productior plant that im a 
modern coal mine 

He added The need for trained 
minds in has become @ ser! 
ous prot lem. Changes in the indus 
try have created w opportunities 
while young m have been turning 


to other slready-crowded fields 


Training Field Projectionists 


© A new group has pr ved its in 
terest in motion pietures as a teach 
ing tool At a recent three week in 
formation and visua ands course al 
Prairie View A. & College Prai 
rie View. Texas, 4 it of 102 Negro 
eXtenst a] ll states en 
rolled, an« ri blems regard 
ing a-v 
Sher n Brisewe tl L nited 
States iiture 
nted out 
limit 
i pe 
ork 
ound 
projecto “ak ' : operate 
them. and 2 « unavailability of 
subject-matte and 4 tion hime 
with Sepia casts 
of these 
problems t entirely new 


auchence »Vvisual fold 





You can buy titles for less than 
KNIGHT QUALITY sells for, but 
you cannot get greater value at 
any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 


341 E. Ohio Street. Chicago 11, illinois 
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We Announce the Opening of Our New Marionette Studios 


SS SS 








WE ARE PROUD to have been selected to produce on film Al 


Capp’s Fearless Fosdick comic strip through the medium of 
marionettes and puppets. A one-half hour production to be shown 


weekly on the N.B.C. network. 
Films for Industry Business 
Film Clients Include: 


In order to carry out this program we have set up complete 
American Bakers Association 


American Can Co 
William L. Barrell Co. 
Boonton Molding ¢ o 


studios for the making of marionettes, sets, costumes and pro- 


duction facilities that will allow us to work on three different 
Robert Broeckman Productions 


Burlington Mills Corp productions simultaneously, thus assuring continuous marionette 
Calling All Girls Magazine 

Al Capp Enterprises and puppet productions to our business clients. 

Cincinnati Milling Machine Co 

Columbia Broadcasting System 

Conmmnaien Chaten al Ananites The entire marionette and puppet unit will be under the 
S. W. Farber Company 

ieilins Seniiiaahiaie supervision of Mary Chase who for many years has been a leader 
Frankfort Distillers Corp 
Gruen Watch Co 
Richard Hudaut Co 


International Silver Company 


in the field of the creation and direction of marionettes. 


Johnson & Johnson, Inc 

John Loveton Organization 

Mac Gregor Goldsmith Co 

Mahoney-T roast Construction Co 

Metro-Goldwyn-Mayer 

Muscular Dystrophy Association 

National Broadcasting Company 

Proctor & Gamble Co 

Puerto Rican Rum Institute 

Rubico Brush Mfg. Co 

Society of Plastics Industries 

Socony Vacuum Oil Co 

Spaulding Bakeries 

Sun Oil Company 

Union Bag & Paper Corp 

Univis Lens Co. Mary Chase marionette creations celebrate opening of F. F.1 
Westinghouse Electric Co studios. Elune the Cow, Bob Hope, Mammy Yokum and 
Yale University Puss n° Boots 


MS FOR INDUSTRY, ENC. 


VEU IORKA - } l »92nd s e lt F&A 
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Or will you find out — in time — how to prepare 
against the A-bomb, how to shield yourself 
and your loved ones, how to know when you ore safe? 


SEE THE FILM THAT SHOWS YOU HOW TO STAY ALIVE 


This 20-minute film shows you people protecting 

themselves in ways now approved by defense authorities. 
You learn what to do if you get no warning, 

where to find shelter, what materials you need in your home, 
how to cleanse yourself of radioactivity 

ond much more important information you must know. 


FOR YOUNG AND OLD--NO SHOCKING SCENES 


Pottern For Survival does not frighten. 
tt explains dramatically. You see breath-taking views 
now released to the public for the first time! 


See this vite! film! if atomic disaster strikes your town 
you may be able to save many lives 


oon for SURVIVAL 


A Gecumentery film Thet Dremetizes Persone! Defense 
Ageinst Atomic Attack 

Written by Alberto Balidecchi 

cotering WILLIAM | LAURENCE, Scientific writer for The 
Yow York Times the enly seowspepermen whe wes 
assigned officially ever the entire Atomic project--the 
only reperter whe few ith the A-bomb to Hiresnima. 
filmed with the cooperetion of the Army, the Navy and 
the American Reo oss 





po + eee ee ee ~ DEALERS! 
WERE 15 THE TOMELY Film FOR EVERYBODY! 
You don't heve to tell people why they should see this 





exciting film Thee newspapers and redios tell them why 
every doa 
the moet perfect, two-ree!l “natural” fer yeur local 
defense groups, echeoks, church, civic, industria! > 
ternal, potrietic end off kinds of organizations! And of 
course, for any fomily inctuding your own 
Pattern For Survival is het right now! We're rushing te 
prepore @ vtedy guide. posters, counter cireulers ond 
othe: advertising metene! te help yeu 
Weerleble in lémm sound coler and block-ond-white 
We ve trying toe keep up with orders. Better send in your 
ber reodey! 











Ask for it at your film library 
or write to Cornell Film Co 


rodeced and cittributed exclusively by 
Bw cornell film company 
1501 Broadway, New York 18, N. Y. 


Screened and Approved by: 


tmetitute ef Life tneurence Fordham University New Hampshire Office of Civil Defense 
Ameren Cyenemid Compeny New York Stete Civil Defense Commission Order of Masons, Depertment of Hospitals 
Netiene! Association of Menvtacturers New York City Department of Health Internatione! Municipal Signe! Associction 
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With a Wealth of New Features 


that INVITE COMPARISON with 
Any Film on the Market Today! 





@ We invite you to compare this great film, 
yourself. Authorize your laboratory to make up 
your next order on ANSCO TYPE 238... then 
compare ... feature for feature ... with the du 


plicating film you're now using. 


You'll agree it’s the finest by far of all color duplicating films you ever used. 


@ COMPARE fer finer definition. 
@ COMPARE fer faithful color reproduction. 
@ COMPARE ter cleaner, whiter whites. 
@ COMPARE fer high-fidelity sound. 


Plus ... fast processing service through New York, 
Chicago, and Hollywood n S C O 


ANSCO, BINGHAMTON, NEW YORK. A DIVISION OF GENERAL ANILINE & FILM CORPORATION. "FROM RESEARCH TO REALITY.” 
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THE NEW MURRAY METHOD OF 

emect ManUFACTURE 
A oor product . 
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THE SCREEN MEETS A NATIONAL PROBLEM 


Films Fight Traffic Death 


INDUSTRY AND EDUCATION JOIN FORCES TO WAGE WAR 
AGAINST NEEDLESS FATALITIES WITH STRONG WEAPONS 
EATH at the wheel is steering m “ rives trom making the most first downs and Fiewms Like “On Your Toes” a recent Zurich 
D America to a trafic fatality record of still losing the game Safjety-Zone slidefilm help fight carelessness 
$5,000 by the end of 1950, the worst mark The game has not been lost. Films have arises 
in nine years and the only vear to show an in to meet the challenge. A miracle of production 
rease since 1946 The fret nine months of and distribution, is taking pace, An avalanche Let's Hold That Line! 
1950 produced 24.580 trafhe deaths, a rise of 1! of productions with the «« mpelling emotional 
per cent over the parallel period of last year appeal of the sound talking picture and the sober % “The traffic safety problem in the United 
Collisions with other motor vehicles, says the but equally effective techniques of the shdefilm States is growing more acute every day 
is being rushed into the breach. Without then 4 trafic death toll of 35.000 for 1950 is 


Ne Safety Council, constituted the largest 
ational , ; : _ ; : the line of motorized death in the chart might iw 


prospect—the greatest toll since the 


lassification of cause of deaths, practically o1 : 
4g _ nao aN , well have marched straight up and off the page record vear of 194] 


third of the total last vear. Next came fatalities i , , 
from non-collision accidents, chiefly driving off , ' “us welcome this a al appraisal 
"ET s FO ' ' sr Group - Scr o ‘ P 
the road Third were leaths to pedestrians , ums sles vane WURaS ; i Be herp CREEN of the oe that — 
, trial fils rograms ce he raf 

struck by aut Y The tools are therefore at hand, and as im hoy a Progrem mm play in trate 
sufety education 

portant is the fact that they have miraculously 


1.200 Curoren Kitvep Last Year “There is no good reason why industrial 


fallen into logical channels of interest according 


More than one-eighth of the fatalities were to to age groups and occupations 
For instance the mass education seed met 


films must be limited to job safety. The 


number of workers killed in off-the-job 
oungsters of 14 years or less, and of thos f { , 
through family audiences and adult gt ups is trafh accidents i equal to the number 


LH) deaths ver one-half were in the redes . 

t That f that 1.9 . hil well served by such films as And Then There killed in all kinds of work accidents. It is 

rian groupin iat sig es a4 ~) chi 
mo "I = ‘ * : ' u ere Four Last Date Screwdrivers and Screu . nportant to workers and eemeten niet t 

dren at play and crossing streets paid with their k 

, . , ays, and Safe As You Think. Bearing out this alike to prevent accidents wherever they 
ves tor the carelessness { drivers - ; 

sie ; ois general interest approach is the spontaneous de occur, since the individual and business 

American life is responsi mand for the Srst two of these tithes by Gret-run losses are virtually the same if the acci 

1y to mans’ appalling inhu theatres throughout the country where they have dent occurs inside or outside the plant 
manity t mat Ewery age rot 


y ip n uel iw 


received marquee billing and newspaper adver Such a program also would provide an 
alerted to th omistakable truth that it shares tising by the theatres important public service in meeting a 
the blame ry occupational group should be In the direct occupational held of adult in prowing social problem 
participating i nationwide movement to re terest such films as Caution at the Crossroads Nep H. Dearnsorn, President 


veverse the trend that is maki: National Safety Council 


gw lite che aper on 


the highways of peace than on the front lines CONTINUED ¢ FOLLOWING PAGES 


of war 


Nor is the shameful toll of traffic lawlessness DEATH CURVE FOR 1950 AGAIN REACHING RECORD PROPORTIONS 


writte: niy into the reeords of the mortuaries 194 1946 1947 1948 i949 . 1950 


or potter's helds There are the sufferings of ’ -- aie 


(~~~ wwe ey ~ +e 





the maimed, thos pern anently dishgured, the 


paraplegics. Then, too, there are the huge losses 


from the pockets of the meurance companies 35000 


and the countless increase of cost to the insured 


pb + +e + He oor po ee tee 


One company alone says the trail of death and 
destruction in the wake of the “teenacide” drivers 


is costing its poli vholders $125.000.000 a wear 34 O00 


in higher rates in the United States and Canada 


————SSEe 228e Sone eeenene 


More Venicies on Hicuways 


33 000 





cited for the sharp upward thrust 
see chart m the tact 


m the sul anulac 





nes has placed 45,000,000 5 
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SAFETY 


PICTURE 


PROMOTION 


FIStL ete FROM ThE Aicepine rast 


the direct application of the medium 


ihe area of hazards, in thie case, commer 
ch prration 
a om im the 


YHally wepertant early torme 


ears that renewed educational effort is be 


st strenuously applied. The adage, “Get 


young and raise them right.” is being put 


ih with phasis im the Ceneral Motors Na 
blue ation Driver 
Program pages im the 
Plymouth 


based on 


thomal (eso iation Education 
theme 
forthe orm: opaien by the 
Division « ’ t Corporatior 
The Case o omrn Tacker s sound motion 
ture with many additic 

im the follow-up Luunbermen's Mutual Ser 

geant Brace Reporting. and in such spec ih tithes 
Amerwar Automobile Association s The 
Safest Way. The Ford Motor ¢ 


rep rted to 


al promotional tie 


oe the 


ompany also i 


have reative “age a major hin 


umpaign at this important level 


Thieme 


level and work 


yvrograms begin at the elementary grade 
| - 
pw arce t the teen-age 


Last Date 


group 
eerved by 


vA sn? at bLacnt Leve 


of the t 


eLaminatior 
each level « worth reviewing 
The suspenseful and ¢ tronally powerful { 
There Were Four } I nm ming up hret 
theetre bookings ‘ ‘ as noted 
eanwhile 161 prin “ e been strat 


placed in M dert Talk ng 


changers ughout the country 


Picture Serv 


w here 


Director 
Motior 


off driving 

ae by onths following 
niere 

The National Comn 

this spring gave Last Date 

f trafh« 

Award 


on Films for 
the heid 


ittee “atety 
hret award i 
films, and an 

Kemper 
Chiefs of 


rtation safety 
{ Appreciation 


International 


and tranesy 
was presented t 


Association of 


eral Motors file nm 
the average person 


ong -range 


skill 


productior 


WINNER was 
Think” 


SareTyY AWARD 


Vor Ts 
Jam Handy 


General 


Sale as You produced ty 


rom, has been completely mode rnized to conform 
to the new problems of increased trafhe and to 


improvements in automobile 


design and high 
way construction im the 

Its Wanton Murder, a potent short subject 
with commentary by Lowell The hits indif 
both fists. The film 
Transit 


Asso 


last decade 


mas 
laws with 
is distributed by the AAA 
Association and the An 


ference to trafh« 
(American 


erat 


Trucking 


Vore Coop Fitws Are Due Soon 


Moving into the battle for adult consciousness 


{ the war against trafhe tragedy in early De 
ember is still another top-flight production. A 
Closed Book Bureau In 
Companies and pr duced by Wilding 


will premiere at that tine nd soon thereafter 


sponsored by the Parr 


surance 


available t 


will become 


nontheatrical audiences 


This subject tells the poig it ‘ of one doc 


tors personal bereavement thr the trafh 


death of his wife which launc! m on a literal 
ne-man crusade 


w townsfolk 


arin ved at his tena 


aguinsl carelessness His fel 


aed baffled and 
join the 


successively 
ous efforts, finally 
crusade with effective results 


Among other well-known films 


ay silable for 
audience 
AAA, emphasizing the fact that know 
laws is the dr 


general Everybody's 


showing are 
) SPEER 
g trath: iver s responsibility, as 


ure the duties of safe driving and keeping the 
Guilty, ldeal 
observe sound practices 
Responsibility, National 
that unless the fol 
» habit, a child 
street; The Man 
Walks the Highway, 
instruction of Navy per 
National Safety 


car in good conditior depicting 
the tragedy of failure t 
at the 


Safety 


lowing of safety 


whee i ) our 


Council, a warning 
rules becomes 
may forget when alene on the 
Wheel and Death 


which was made for the 


Both are 


al ihe 


sonnel Council re 


leases 


COMMERCIAL Darvers’ TRAINING SeRtES 


Training films for drivers of mmercial ve- 


vehu le 


material 


he 


les, a group distinct from personal 


perators, concentrate 1 itional 
na special held 

Caution at the Crossroads, recently completed 
by Vogue Wright Studios. ix the 
called The Commervial Training Series, 
National Association of 
ve Mutual Insurance Compani The 


; 


first of a series 


Drover 
ade for the Automo- 


12-min 
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ute subject is available in l6mm. slide motion 
film or 35mm. sound slidehim 

Plans are being made by the Association for 
more films in the series, on such subjects as 
Preventing Backing Accidents, Avoiding Rear- 
End Collisions, Preventing } ehicle Fires, Dri 
ing in Bad Weather, Night Driving Precautions, 
Preventive Maintenance, Procedure in Emergen 
cis and Courtesy and Driving 

Caution at the Crossroads, which concentrates 
m intersectional hazards of truck and bus driv 
ers, has a driver trainer as the principal charac 


ter The picture was produc ed in cooperation 


THE COMMERCIAL DRIVER JRAINIW 
$ ae ; 

First OF A SERIES ts this neu eubject produc ed 

by Vogue-W right Studios 


with the Association's Engineering Committee 
and Automotive Subcommittee. 

Widely known among bus driver training 
films is Priceless Cargo, Superior Bus Company 
appeal to parents, teachers, manufacturers and 
Another 
Operator and Safety, in two parts, the first 


drivers to protect school bus children 


part emphasizing maintenance checks, the see 
ond showing driver responsibility for the safety 


of ch Idret 


SOUND StiperitM@s Gooo iw TRAINING 
For group educational meetings the highly 
effective but bold sir plicity of the sound slice 
film has lor 


While such presentations can well contain an 


g proved an excellent training tool 

otional pull, their point-by-point and unde 
viating delineation of good safety practices and 
tech: ques is their chief strength I xamples are 
National Safety Council's Defensive Driving 
Wary Jones Goes to Court. and No Use Shad 
ling. Zurich-American Insurance Con pames ti 
tles in trathe safety subjects include Here's the 
Dope. Destination— Death fward to the Wise 
On Your Toes, Mostly Personal, and Rough 
Riders 

The most successful pictures for youngsters 
kevr ote action. with a play on the emotions and 


as little diak gue a8 Is necessary 


CHRYSLER Previewinc Tor New Frum 


Chrysler is launching The Case of Tommy 
Tucker at a luncheon of company executives at 
Highland Park, Michigan, on November 21. Dur 
ing the following weeks, luncheon previews will 
be held separately for press, educational, safety 
and public ofheials and Detroit area personnel 
The picture will be distributed nationally to thea- 


CONTINUED ON THE FOLLOWING PAGE} 
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Educating the 
Youn¢ Drivers 


GENERAL MOTORS & NEA 
COOPERATE ON PROGRAM 


by James W. Bostwick, 
General Motors Photographic 


YENERAL MOTORS, through its Photo 

y rraphic: Section, a id with the counsel of 
the National Commission on Safety Education 
of the National Education Association, has pro 
duced a ww mprehensive and correlated 
series of motion picture and slide hims on 
driver education, for use in high schools through 
out the country 

The series is the first of its kind ever pro 
duced. General Motors and the National Edu 
cation Assoc ation designed it to he Ip fill a long 
standing need of high schools for good audio 


kduce 


tional authorities who have previewed the films 


visual materials on driver education 


say that they will greatly facilitate the presen 
tation of effective instruction in this important 
subject 

The films also were designed to meet epeci 
fications developed last year by the National 
Conference on High School Driver Education 
and thus are specially suited to the instruction 
A special 


of teachers, school administrators and special 


of high school students orm thee 
ists on audio-visual instruction materials, ap 
pointed by the National Education Association 
provided counsel on all phases ot the project 
Technical guidance also was furnished by lead 
ing sutomotive ind trafhe control authorities 
The films offer a valuabl supplement to other 
driver instruction methods, adding clarity and 
interest by bris ing milo the classroom ¥ sual 
ituations which are difhcult of impossibl to 


ovide by any other means 

The series includes three motion and twelve 
slidefilms. It covers all important points in 
olved in operating an autom rbile Fach film 
is an instruction unit which provides specihe 


overage of a singk lope This assures easy 


{nimated « s gel pupil interest 


= 
~~ i, 
. L 


— 


ii yisur PVesight is subnurd 
soushould overcome this han 
cap hy dtiving slower—beitia 
Dp higime liad & 


Whether at be si 


signals or men—tor 


your protettion— 
iyilehy GUilaiie 


and effective integration of the series into any 
high school’s course plan. General areas of 
natruction covered include driver qualiheations, 
functioning and care of the automobile, basic 
driving techniques, rules of the road and ad 
vanced driving skills 

Motion pictures are l6mm., black and white, 
sound films, with running times ranging from 


ll w 17 


and white, silent films, averaging about sixty 


minutes. Stidefilms are 35mm., black 
frames each. A booklet containing descriptions 
of the films and suggestions on presentation 
methods is provided for instructors’ guidance 
The films may be purchased at a price of 
$69.75 for the complete series. This represents 
only the cost of prints, as General Motors has 
underwritten all produc tion costs, Orders should 
be submitted to General Motors Photographic, 
165 West Milwaukee Ave., Detroit 2, Michigan 
Those wishing to preview the films should 
communicate with their state education depart 
ment. General Motors has donated a set of 
the films to this department in each state 
Driving phases covered by the series are 
Your Permit to Drive, which is introductory; 
Driving Economically, Driver Fitness and Atti- 
tude, Switches, Instruments and Controls, Pre 
ventive Maintenance, Road Emergencies, Start 
ing the Car, Controlling the Car, Driving 
Straight Ahead, Turning, Speed Control, Inter 
section Controls Parking, In Case of Iecident 
and Practice Vakes Perfect Drivers The firat, 
second and last are motion picture films, while 
the remainder are slidefilms 
A majority of the frames of the motion and 
slidehims are actual photographs. They are in 
terspersed with some diagrams, and an occa 


sional cartoon to illustrate a point . 


key facts made clear in GM's program 


vervenul sec urn) 


ord Ts 





tiihy 


Films Fight Traffie 


Lumbermen’s Mutual Chairman 
Cites Campaign Against “Teenacide’ 


&® “The problem of saving young people 

from injery or death on the highway & 

nplex. ite solution will come only when 

parents, educators law enforcement au 

thorities and other groups work together on 
s united front t prevent ‘teenacide 

As part of ifs continuing campaign na 

ile t help reduce ‘teenaciuhe Lum 

Mutual Casualty ( ompany pro 

him Last Date, designed particu 

teen-age audiences since ite pre 

ght months ago, Last Date has been 


by re than 1,250,000 people 


James 5. Kemeen. Chairman 


Lumbermen's Mutual Casualty Co 


thon pictures have s vast educational value 
traming ¥ ith in traf salety 


Many of the filme for children of the elemen 


tary grades concern the traiming and operations 


the school patrols, but not all 
\ utstanding production for thw group is 
The Salest W ay LAA '« lOmm color and sound 
iso the holder of a recent first place award 

thee on Pil 


whihe ¢ 


Here's What YOU Can Do 
About This Vital Problem 


FILMS ARE A MEANS TO ACTION 


® The fight has only hecun. however. Though 
the fatality rate would have been much higher, 
the ghastly truth remains that the number of 
deaths is increasing. Every reader of Business 
SCREEN has a job to d Every reader should 
ask himself — herself his questior 

What can / do to help reduce the trafhe death 
rate’ 

The answer is: Precisely as much as | try to 


do—no more, no less 


Beow In Your Owns Caours 


Everyone is a member of an organization, per 
haps of a church. First prepare a draft of a 
plan, then call together leaders and enthusiasts 
und get down to business. Enlist the aid of the 
newspapers from the start 

With this begins brage view your Chamber of 
Commerce and the ofheers of other civix groups 
of the community. Get every organization in 
terested. Now summon a general meeting. insist 
on suggestions from all, and get set for a com 
prehensive, overall 


progra 


Enlist the aid of theatre and others 
an provide auditor 


wide gatherings t 


cases 


rural areas plent t safety filme 
av be had, such as Wiracle ‘aradise ¥ alley 
With the files as pews ae pole 
theers as speakers. They ow first 
hana the tragw tacts tl Ti the meetings 
but m many corams j wy ve been active 
themselves i nm progr safe driving 


natructiot 


Trarric Jupces Suow Tuese Finns 


Enlist trafic judges. Many of them have made 
sttendance at trathe filo showings ompulsory 
for law violators. Call upon teachers and clergy 
nen to participate They can tell your audiences 
f homes wrecked by trathe accidents. City and 
state ofhcials also are speaker terial. So are 

surance men 

The program she deadly seri 
us. Playlets and panto: ‘ re i rder, with 
props that shout the story ragedy The 
hime will be the finale i | drive home the 
nessage of safe driving 

Know this: Cooperation is assured, all along 
the line. once the pre * plete and the 
ommunity is aroused The campaign is a 


aturai. but it cannot wart The time is now. e 
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His MONTH'S COVER shot (by New York 
fice Jay Seymour) shows a typi 
cal Yale & Towne ( Philadelphia Division) 

sales meeting in action with films in their usual 
top attention spot. The story is on page 31 of 
this issue, reminding us that there is plenty of im 
portant selling work to be vw. Defense pri 
duction eras work havoc on all kinds of sales 
ms but as the backbone of a healthy 


this country had better keep on 


od planners are prepared agains! 


Which brings us to the theme of an early 
What's New is 


which ms now in 


BUSINESS SCREEN feature 
Reta Training construction 
und includes the excellent success story of the 
National Retail Grocers Association's program 
the National Retail Furniture Association films 
j 


and reviews of activities in many diversihed 


helds from banking to specialty shops 


National Committee on Films for Safety 


*® A November letter from Bill Englander of the 
National Safety Council, secretary of the Na 
ommittee on Films for Safety, notes the 
resignation of commuttee « hairman J 

I vingston of Harvard University \ 
hairman will be selected by the forthcon 
March. 195 meeting 4 pamphlet ym the 


es ti 


THE ob FSCREEN 


P é 
Sales Training and Promotion Are 
No Less Important in Our Economy 


work of this wnportant organization is being 
pe nsened Seal of Ap 


proval for the hime t which annual awards 


prepared as well as a pr 


Te mace 


Important Meeting Dates for Your Interest 
® Members of the National A vilve Visual Asso 


ciation will attend regional meetings at Biloxi 


Schenley— Television Milestone 
Tecevision ann Business History were made 
recently when oficials of Schenley Distributors 
Ine participated in a4 closed-circuu vudleo meet 
ing the first of i kind on the Dumont 
studios in Vew York 4 roduction stage be 
low shows the setting ich was siumultaneously 
shown to 2M company sdiesmen and repre 


sentatives of uholesale distributing fims 


Mississippi (central region) on January 18-20 
and at Berkely, California (western region) on 
January 26-27, An eastern regional meeting is 
tentatively scheduled for New York city in Feb 
ruary 

® The Seventh Annual Convention of the Ameri 
can Society of Training Directors will be held 
at the Bellewue-Stratford Hotel in Philadelphia 
next March 15, 16, 17, 1951 


Note of Correction and Amplification 

& The film dad in Return, listed in our Number 
5 issue of this year, is incorrectly noted as a 
U.S. Steel Corporation picture. This film, notes 
George Dorman, manager of the Motion Pictures 
& Visual Aids Section, Advertising Division of 
the Corporation, was produced by 13 individual 
steel companies and is distributed only by Asso 
ciated the American Associated Consultants, [nx 
‘ Cooperative Wage Bureau, 3315 Grant Build 


ing, Pittsburgh 


w Films and Picture Stories Coming Up 
® Space did not permit our usual extensive re 
view of new materials, Among those carried 
over to the next Business Screen are The Fourth 
Van, a new sound slidehim on government 
spending; a good feature on the latest J. 1. Case 
films; two Calvert sales training films; and the 


new Sinclair picture Rain Waker 





“The 


STORY 


Vii 


ALTRI 


Or 


CHICAGO DAILY NEWS HAS 


The Chicago Daly News 


Editor's Notebook” Is On The Sereen 


WORLD PREMIERE 





Armour and Company Presents Series 
of Color Films on Food Preparation 








® A new series of six color soundhims on the 
economics of food cooking techniques supple- 
mented by a teachers manual and free educational 
reference material for students as supplementary 
feading, is being previewed in a series of em 
ployee meetings of Armour and Company 
The pictures, which range in length from 11 
minutes to 16, to permit class discussion, were 
made by Stanley Neal Productions at the Hal 
Reach Studios in Hollywood, for showings to 
home economics ¢ lasses, student assembles adult 
education classes, women’s clubs, parent-teacher 
associations, and food dealer groups 
Distribution is by Modern Talking Picture 
Service, Inc.. and by Association Films, Im at 
no cost except transportation charges 
The titles, and running time, are: ) our Frank 
furter Favorites ‘11 minutes Better Bacon (12 
minutes|, The A-B-C's of Bee} Cookery (14 min 
utes), Can You Carve nutes), Spring 
Chicken Year-Round t le und Easy 
{s Pie (16 minutes 
Miss Esther Latzke. director of Armour’s Marie 
(Gifford kitchens, is featured in the series, with 
three of ber staff, Mrs. Josephine Gordon and 
Miss Bette Hinkel of the Armour organization, 
and Miss Ruth Klumb, west coast representative 
Charles N. Shaw, of the merchandising depart 
ment represented Armour 
Miss Latzke and her associate economists 
cooked the meats and prepared the dishes (three 
of each to protect film production time) and then 
appeared in front of the cameras 
Twenty professional actors and a producti 
stafl of 24 participated 
The food products included 1 e sides of beef 
» boxes of bacon, and 100 packages of frank 
urters. Backstage were seven stoves and two 
refrigerators used to prepare the hundreds of 
dishes. A refrigerated Ar ur truck, with 300 
yp unds of dry ice, was stationed on the set as 4 
storage cooler 
Two related films are mounted ne reel with 
; 


sufhcient leader between t ei te the showing 


f a single subject, or tw tire Teachers 


\rrerizinc Fooo Scenes 


ured in the new series 


pany sound pictures 
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suggested this arrangement, to save rethreading 

The first subject on Reel | shows outdoor and 
indoor preparations of frankfurters, types of 
packages with information on buying and easy 
heating methods, ways to use leftovers, and sea- 
sonal menu suggestions. The second subject de- 


picts frying, be iling and baking beacon 





Learn About Bananas 


Sponsor: United Fruit Company 

Title: Journey To Banana Land, 21 min 
color produced by The William J]. Ganz 
{ ompany 

% Last spring, the United Fruit Company 

Editorial 

Board of the Institute of Visual Training 


commissioned the Consultant 


Associate distribution organization of the 
William J]. Ganz Co.) to 


ing aid motion picture specifically planned 


prepare a teach 


to meet the needs of geography and social 
science courses in schools 

The board, headed by Dr. Irene F. Cy 
pher, Assistant Professor, New York Uni 
versity, worked with other educators, script 
W. Moore, head of United 


Fruit's Educational Department, to come 


writers, and 


up with the final result, satisfactory to all 
cational standards, Journey To Banana 

It is an interesting study of Middle 
ca—Mexic« Colombia, the 


Isl ar ile and the 


Carib 
Banana Republics 
ned to meet Sth and 6th grade school 
dards. the film shows the growth pro« 
f the banana, the lands in which it 
and traces the fruit to the table 

urney To Banana Land was previewed 

last month aboard the 5.5. Talamanca of 
United Fruit’s Great White Fleet at pier 
New York 


visual educational experts and the press, a 


Along with t p educators 


class of students provided a working dem 
stration yt the the film will be used 
Now available for showings to schools 
across the country through exchanges of 
the Institute of Visual Training, Journey 
To Banana Land is a complete visual unit 
nsisting of the motion picture, a 34 


ind a teachers guide 


Cueckine Purm Reaction are il. to r 
C. W. Moore 

l nited FruitCo 
and Dr. lrene F. Cypher, chairman of the 


educational dept head of 
producer Wiliam J, Ganz, 


Institute's editorial consultant board and 


advisor on the new film 
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) ou can sare your life by prompt action 


as these scrnes in “Patter n fer Suri ival” shou 


Atomic Defense in “Pattern for Survival” 


AUTHORITATIVE NEW FILM FEATURES WILLIAM L. LAURENCE 


Title: “Pattern jor Survival 


Collaborator: William L. Lauren 

writer for Tue New York Times 
Producer: ( 
*® What will happ n t 


should strike your city Do vou think now 


roell Film Con pany 


you if an atomic bomb 


that the possil ilitvy & too remote tor you to con 
sider’ Or do yo sign yourself to feel that 

thing vou «« o would help you in such a 
calamity so whi vunk about it 

If vour thoughts have been in these channels 

think again There is certainly good reason 
to fear atomic attack, while working and pray 
ing that it may be avoided. But if it should come 
there is something you can do to save yoursell 
yvour family and your working SOC 1LalLes lt 


hi someday save the lives of all of vou 

lives Can Be Savep Wirrn KsowLepct 

Terrible as it would be, and fatal as it would 
certainly be to many. thousands, or millions could 
be saved if they knew some of the steps they can 
take nou to learn methods of survival 


Most important of all is to understand the 


nature of the weapon-——-what it is, what it can 
And ne 
i this than a new 


Pattern For Sur 


do and how to avoid ite worst eflects 
better instruction can be had or 
authoritative motion picture 
’ tai 

It would seem out of place to describe such a 


vital subject as “attention-getting or “interest 


ing.” or “well-made but the fact is that it is 
all of this, and i» so for a purpose It has a 
and told well-to be 


firmly understood and retained 


message that must be told 


Rather than bring out a quick movie designed 


merely to capitalize on a problem of current 
interest, the Cornell Film Company, distributor 
of Pattern For Survival engaged one of the fore 
most authorities on atomic science to present 
his story and document the film with authen 


ticity. William I 
ence writer for the New York Times (and the 


Laurence, Pulitzer Prize sci 


only writer who was assigned officially to cover 
the entire atomic bomb project) appears in the 
him and tells what people can do to prevent fear 
und take active steps to protect themselves in 
case of atomic attack 

Pattern For Survival shows what the ordinary 


citizen should prepare for in case of atomic dis 


aster-—either after warning, or immediately after 
the bomb goes off lt is based on government 
records and research, and has been approved by 
the Atomic Energy Commission, the Department 
of Defense and many other civil defense organi 
zations. It was produced by J. Milton Salzburg 
with cooperation of the Armed Forces and the 


American Red Cross 


Crours CAN Purcuase Firm Ournicnt 

Prints of Patiern For Survival may be obtained 
from most audio-visual dealers or from Cornell 
Films, 1501 Broadway, New York, either in col 
or, at $150 per print, or black and white, at 

sioo 
As civilian defense organizations begin their 
tivities in the kev tar gel areas designed by ofh 
cial Washington Pattern for Survival will pro 
de excellent trainin naterial, It is a tribut 
the medium and the pre ducer that the first 
dehinit alepe in prov ding such material have 
from priva enterpris The film merits 


universal support ° 


A Story of American Enterprise 
® The Keystone Steel and Wire Company has 


recently premiered a new 22-minute L6mm sound 
motion piebure The Shadow of a Pioneer. Writ 


Venard 
Taylor, the film pre 


ten and produced by Frances ard C. | 
and narrated by Henry J 
ents an Inspliiig message of the founding and 
growth of that company. A feature review will 
appear in these pages in an early issue but prints 
may now be obtained from the sponsor at Peoria, 


Illinois, or from the producer in the same city. ¢ 


A scene in “Shadow of a Pioneer” 





TREISMAN ap bia? 


en ee 


t 
{ 
4 
i 
; 
: 





r 








Wi ROWTH Of 


nl whee 


ctures 





be @ task whach involves the application of many 


ecrences and arts 


It ion t just a matter of locking at the mediu 


with reegex r even realizing that. m bringing 


to tile the simplest wieas on him 


pr wligiotus 


ore are fien mvolwed lt @ more @ matter 


fa super careful check-over f ewery single 


factor, technewal of organmatyomal, that goes int 


the realization of the him, froin «Tip lo seTes 
(Hherwise the result may be the producer's night 
of the first ofhes 


arr anged well 


are es cancetiatron of Lanure 


screening, which tw mvaritalsly 
advance of the fret print and to which the pres 
vient of the « 


ompany, all the top executives a: d 


ther o shies have been freely mvited 


Las is Last. Bor Essentiat— Linx 


4 ng the many tactors which attend upon 


the production of a functional film, none is more 
important than the last, essential link that brings 
the final results of the producer's effort to his 
suchience the hi laboratory Too often this 
m regarcde é i mechanical 
which car fens sort of ' 

andl amooth 


ombinatiost riginals 


prints will roll ou If the sponser 
hides the p ‘ { getting the | 
he should 
trenve 
equipped 
inve 
yes, chet 
gether with building Th 
tT extren 


wnding machiner 


There mh \ ile 


werances 
tines Inve ‘ the caretul 


hitering “ o temperature « trol of liquids 


sir conditioning of : otiimum value tor har 
lling hin ‘ lust from air 
handing « <k and a the | other 


Must Aeer Le Wirnw Toe Maren 


\ good hi laborator 

: npleated structure mtimually 
y mn research and ready to produce the 
results from any new him materiale which 
narket. tw 


the producer, therefore, should know 


© placed upon the uldl see i 
ut the la He will then find 
inte the best 
roduce better 
the laboratory 
dustry t that the lal 
reonducer 


am th m perfect 


piicatiion im ar 


ome through in a truer form, with fewer blem 


mbes and with greater uniformity from print 
to print 
This kind of insurance for better reproduc.ion 
af right back to the beginnings of the him. 


in planning and im the camera An metance is 
a reversal 


Many whe 


are determined to be professional feel that 


n the chowe between negative tim ar 
for a black and white productior 


the negative. since it is used im 451 theatrical 


him practice, is the best one t ue im loom 


lowe is A Law LU wvo Irsene 


Sixteen mm. is a law unto itself, with its own 
set of individual conditions. Lab research has al 
ready discovered this, with the result that the 
best prints are turned out by methods and ma 
hinery radically different from those of 35mm 


Most 


edited 


lOmm. negatives must be exte naively 


which means extensive handling and 


splicing In 35mm. all splices are well « neealed 


lew the sound aperture which pr vides a wide 


space between frames. But in Lom. the frames 


touch each other and the veriay f a splice, 


unless carefully made, is painfully apparent on 


the print. Even if a work print is used for the 
preliminary editing, the inevitable extensive han 
dling of a thin, transparent camera negative may 
show marks and scratches that print it on the 
Here is iG } 


area involved and care ! 


positive as white smaller 


picture handling 


must increase in direct proportion to the reduc 


thon in area 


Woraximve Wire Ontconar Reversa 


Contrast the above to the situati where 


riginal reversal is used as the camera film. This 


is an emulsion originally created for the needs of 


processed 


lomm | 


When properly exposed and 
preferably by the manufacturer at present! if 
exhibits good gradation and fine grain for clean 


Because 


silver and gives g vd, velvety 


made for reversal it is 


blacks and 


picture quality 
rich im 
full halftones 

The technique recommended by a lab of many 
vears exclusive experience in l6mm. is to shoot 
in reversal, have a work print made, edit the 
work print and then match the 
to this The 


versal him make it capable of resist 


reversal original 
weight and general body of the re 
casual 
scratches that would be plain on a negative and 
the splices are generally unnoticeable in the gen 
eral background of a reversal positive original 
After the reversal is edited, the Lom: special 
izing laboratory can then make a carefully con 
trolled and developed spliceless dupe negative 
nfined 


suc h 


and multiple prints from this. Becaus 
to expert laboratory handling, prints fron 
s dupe negative on fine grain release " posi 
tive are most satisfactory 

Another way in which the pr niuCeT an help 
is check 


uses to 


laboratory (only to help himself 


the uniformity of the smeras te 
ot a given production ry small 


ONTINLtED oN j 


wror'’s NOTE 


naintain af 


As the | 
‘ pen 
on all technical 


are invited to ur 


nstructive 
the medium 
ideas for 


nsideration 
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GENERAL MILLS PREMIERES ANNUAL R“S PORT FILM: LENS-VIEWS OF THE NEWS 











HAREHOLDERS ix blue-chip” American 
ompanies have indicated their strong ap 
al of the film medium as an inter TV Cevemarrigs at “PATTERN FoR SURVIVAL 
mpany facts, figures, and facilities screening in New York last month included 
alt tn snniitinds Dine oiek Meee’ @ ro lL. to vr.) Tex MeCrary; Admiral Blandy (who 
. Financia. Woare ennnel “Oecar of onducted Bikini tests): Jinx Falkenbure: and 
sandin and the mantis Gin Raneeieted producer Milton Salzburg of Cornell Films 
Industries { Massachusetts joined the trend as 


th 


they tendered an award to the Shell Chl Com 
pany tor the picture The Story of Shell in 1949 
Financial. Worto “Oscars” awarded at that 
ieations annual bang | im New York last 

ntl General Mills, Inc. and the Metr 
tan Life Insurance Company The film As 
; General Mills received lop honors as 
the best annual report film to the public for 
1950 ‘-tropolitar Life won top prize for em 
ployee report films with its production of News 


k Looks at Lite Insurance 
week | sat Life Insurance New York Lire INSURANCE executives at 


the recen hite S > ‘ s premte 
Part or Nationwipe Inrorma. Merrerines . t White Sulphur Springs premiere 


; Strictly Business sales training film 
Every two years since 1939 company execu 


produced by Wilding ft left is wie presi W 
’ > { “er 0 > , 
lent Dudley Dowell: right is Roswell Natal oLLaABoRATOR Wiitiam L, Launence, Vew Yors 


: _“«p 
tral Branch Agent. fram Chicago Times science writer, who helped make “Pattern 


tives have continued the policy of taking the 
General Mills story directly to the owners 12 


informal regional shareholder meetings that be lor Survival autographs his hook for the youns 


son of producer Milton Salzburg 








gan in San Francisco at mid-October launched 





this year’s program which was concluded on attended by over 300 persons in the Grand Ball 
November 10 at Minneapolis. Board Chairman room of the St. Francis, through Chicago (with 
Harry A. Bullis conducted the meetings. His over 400 at the Stevens) and into New York 
personal report was supplemented by statistics City where a crowd of over 900 set a new ree 
from Comptroller Gordon C. Ballhorn and screet ord for attendance at these meetings, the Gen 


y { Assignment—General Mills eral Mills programs were received with enthu 


The picture's theme, as a background for the siasn tach of the shareholder sessions were 


ng of facilities and discussion of plans and preceded by press luncheons 


is based on a visit by two university Aut. Meerines Ane Weir ATTenpep 
students, Helen and Ted, who are working or The question forums which are an important 
a term theme assignment The camera follows tradition also drew 
them to such key facililies as the General Mills At one of these it was revealed that more than 
Health Association and the Research Labora s third of the entire shareholder family of 13,000 


gh a discussion of the Retirement sre reached directly of imdirectlhy 


heavily at these meetings 


through the 
of the division of company earnings neetings. In additios employees, customers and 
was the producer other members of the public are reached with 


TV Commenctats for In-Sink-Erator brought 
ng in San Francise: greater effectiveness than any other 


actress Shirley Wheeler (leit) and Marge Kern 


to the Chicago studios of Sarra, Ine 


medium 


ano Teo Meer (/. to r.) General Mills Press LUNCHEONS are a 


ves Leslie N. Perrin 


exuiar part ol these 
president: James I General Mills programs Here Chairman oj the 


under, and Harry A. Bullis, chairmar Board Harry A. Bullis speaks informally at the Boarp Cuamman Bursis tells of General Mills 


hoard. in , . he fl \ ork pr luncheor 
oard 1a scene trom the him ew Yo press luncheon operations at New York shareholders meeting 


i if 


TRIP 
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Phi ‘ afive athe ionis rt rni fim in studio “Treeming room 


They Build Pictures From the Ground | 


FILMS FOR INDUSTRY, INC., AN ORGANIZATION OF CRAFTSMEN 


4 ok rool’? WANK 


] 
| 
| 
i 





p 


CONTINUING THE BUSINESS SCREEN 
SERIES ON “MEET THE PRODUCERS” 


man Kodak, Columbia Broadcasting System 
Color Television, Anseo and Precision Labora 
tories. Ite technicians have gained an outstand 
ing position in the field of color motion pictures 
From the start, however, FFI has realized 
that the script is the foundation on which a suc- 
cessful picture must be constructed. It may be 
helped by the excellence of its color and other 
technical achievernents, but unless its story line 
is true, well-constructed, tested and well-present 
ed, it cannot achieve more than mediocrity 
Working on this premise, FFI adopted the 
standard procedure before attempting a story 
utline, to have a research-writer team spend as 
much time as it deems necessary exploring the 
held independently and jointly with the spon 
sores personnel 
Then only does the search for the proper story 
line begin. When the writer-research team and 


“wis Mopers Recerr 
imnse of FFI's ¢ 


of Manhatte « thea 


head of the scru e| et eel they have 
whieved it ther tect ams lied im for 
their contributions I grou nsists of the 
superV peor oft roduct . ‘ camera 
al cutter and t direct the outline 
* submitted to tl ONSOr roup for criticism 
md suggestior 8 | cedure owed with 
each outline Derr ‘ mi su ruently with 
the scripts submitted until the completion of the 
production 
During this period both outline and ser pts 
are tested on a representative group of the pros 
pective audience and their reactions are meas 
ured 


INTEGRATION OF FactuiTtes Essential 


Films for Industry beliewes that anyone who 
is EXper ted to make a contribution to a success- 
ful picture must not only be a competent tech- 
nician but must thoroughly know the background 
f the = ripts the sponsors aims and all the 
as per ts brought together by a highly spec ialized 
crew in attendance throughout development of 
the details of a productior 

This method has produced such well-known 
pictures as the Procter and Gamble series, Un- 

er These Stars, A Fair Day's Pay. A Fair Day's 
Work, and Burlington Mill Fabric of Our 
Lives. These represent outstanding « xamples in 
the held of industrial and human relations Rep 
resenting the sales training field are The Perfect 
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Srupto Propuction at FFI for a recent Puerto 


Rican rum merchandising film 


Setup and Holiday Harvest for Frankfort Dis 
tillers 
the Fifties for the Sun 


Verchant on Main Street and Design for 


Oil Company 


Active in Postic Revations Frevp 


In the public relations field, outstanding are 
Wiracle of Time for the Gruen Watch Com 
pany and Partners in Purchasing for the Socony 
Vacuum Oil Company. Partners in Purchasing 
was developed in close cooperation with the fa 
cilities and advice of the Harvard Graduate 
School of Business. These pictures and some 
others in various subject categories have achieved 
notable 


succes. 


Since 1946 FFI has been active in the tele 
vision held produc ing numerous spots for the 
leading agencies as well as 15 and 30 minute 
shows for package producers. In the held of 
color television it has worked closely with Dr 
Peter Goldmark of C.B.S 


subjects on color film for use in various govern 


in produciag short 


ment and public hearings 





Canadian 16mm Travel Films Provide 
Good Program Fare for Plant Shows 


® Plant progra directors and recreation 


executives seeking material for weekly em 

will be interested im the 

rary of Canadian travel films 

ible without cost (except transporta 

t st official Canadian Travel Film Li 

braries National Film Board 

Mh) West Madisor Chicagi and 

1270 Avenue of the Americas, New Yo 
City. B 


okin * are limited 1 one we k 
neg the 28 color and sound hims 


ofhces 


ure such tithes as Canadian Cruise, Canoe 
Country, Famous Fish | Have Met, Friendly 
Invaders. Happy Valley Nova Scotia 

Highland Holiday. North to Hudson's Bay 


und The Road to Gaspe. Sports get spec al 
attention also in Rocky Mountain Trout 


Sail in Canada 


Silks and Sulkaies (har 


and Winter Car 


Ski Holiday 


available at 
ofheial Cana 
United 


the 28 titles are also 
nal fil libraries and 
nt fhees in the 

nvited to write one of the 

a complete catalog and 

: library source nearest you 


pickup or fast mail service 
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VISUAL 


TRAINING 


REPORT 


Youve Got to KNOW It to SELL It! 


YALE & TOWNE’S PHILADELPHIA DIVISION VISUALS PROVE ADAGE 


® Yale & 
Philadelphia Division wasn't kidding its distrib 


Towne Manufacturing Company's 
utors last spring when it told them that selling 
electric hoists was a highly competitive and, in 
comparison to selling the 50,000 other nuts-and 
bolts items carried by mill supply houses, a 


somewhat complicated business 


The heads of Yale's sales department knew 
that its mill supply house distributors and their 
salesmen were doing a good job selling hand 
chain hoists. On the other hand, it was evident 
that many industrial supply salesmen were shy 
ing away from opportunities to sell electric hoists 
despite the fact that trading the customer up to 
these more expensive hoists offered a tine oppor 
tunity to increase their sales dollar volume. Mill 
supply salesmen seemed to fear that electric hoist 
selling was too involved with technical problems 


about electricity which they didn't understand 


Make THe Propucr Easier To Seu 


Yale knew that some electric hoist applications 


require spec ial engineering, but on the other 
hand, most electric hoists are used in the same 
way as chain hoists. The only real difference is 


the addition of electric power 


So, to meet this problem Yale came up with 


i plan to teach saleamen that electric hoists are 
us easy to sell as hand hoists. It proposed to 
provide a background of product facts and prac 
tical information that would give salesmen con 


nee to do an effective selling job 


In addition to providing product information 


such as being able to select the right hoist for 


the right job among the 3,000 or more variables 


that are porsesitole in a hoist applic ation, Yale 
wanted salesmen to recognize jobs in a plant that 


an electric hoist could do more economically 


cue Day's Meerine ow a Packact 


T he program set up to accomplish these aims 
was prepared by Yale & Towne’s advertising de 
Fuller NY Smith & Ross 


partment and agency 
Dottans To Winners during Y&7T quiz sessior 
as asst sales manager Harry Rose tosses the 


lo quu k-mitied contestants 





RIGHT TOOLS POR THE JOB 


Hort Sececrons, well charts, and 


other visual tools made program a 


well-rounded sales presentation 











The package consists of one full day's meeting 
of intensive training on the hoist sales problem, 
’ supply of sales letters, bulletins, folders, new 
catalogs, ad mats, wall charts, and two motion 


pictures 


Harry Rose and Jack 
Somers, Assistant Sales Managers of the Hoisting 


Beginning last spring 


Equipment Department, set out in a station wag 
on loaded with 1500 pounds of demonstration 
equipment printed matter 


projectors screens 


and motion picture reels, Before a summer hiatus, 
23 sales clinics were held in various parts of 
the country. A typical day's session (the whole 
meeting was planned and written in advance so 
that anyone might conduct it) consisted of a 
short talk of Yale's position in the hoist busi- 
ness, presentation of the new Load King model, 
4 quiz period, instruction on selection and appli- 


sticens for hoists and the two color films, The 
CONTINUED ON THE FOLLOWING PAGE) 


Meer Lovety Queene with Load King, the 
Talking Hoist” who tells her it’s power, not 
powder, he’s talking about 














SET UP FOR MORE SALES BUSINESS SCREEN SPECIAL FEATURE 


Buying Standards Are Given For 
U.S. Government Film Procurement 




















JHERE'S NO SORCERY involved in get 
ting a Covernment him contract 

You are a producer and think that the 

time i ripe te get some Government business 
There's nothing peripheral about it 

In the past, it seems to me, there has been an 

verestimation of the number of subjects being 

A great deal of 


time, money, and energy can be saved by first 


produced by Federal agencies 


determining whether an agency has funds to 
ske a single him or to engage m a “program 
And no Government department can make a film 
rt tims, without funds on hand of just because 
Whe na division 


contract for only 25 of &). of 3 


someone thinks it's a good idea 
hee money te 
reels within a feeal year, it is obvious that some 


proaducer of ever producers are oing to be 


disappointed 


Conprrions or Purcuase Dirrer 


me agencies have the right of negotiation 
thers operate under the low-bid svysten ™~ 
peociate themaclves with private or State orgar 
zathons of similar interests, in which ae COT 
tractual arrangements are handled with 


crdures 


\ Lerrer 


Washi gtor 

i the Chief, Bureau of Aer 

Depart f the Navy. Washington 
Attenti Aer-Ph-5 


widress a 


rganizat n it 


{ state whether 


which will employ techniques in which you are 
not experienced. If a film is to consist largely 
of animation, do you have an animation stand? 
Neither is it practicable, if you are on the West 
Coast, to ask you to bid on a small job for which 
Norfolk will be the location 

+. List your key personnel and give a brief 
outline of their experience in motion picture 
work 

4. State the major types of facilities and 
equipment owned or how made available to your 
company. No one insists that you own outright 
a studio capable of producing Gone With the 
W ind 


sound recording done in a studio established for 


No one will look askance at your having 
that purpose But if the major portion of your 
equipment is not owned, vou are in effect not in 


the motion peture business 


Financia Stasturry A Key Factor 


5 bre lose a balance sheet listing Your assets 
und liabilities. The amiable Scot, W. B. McLaren, 
whe has heen in charge of the Navy's motion 
picture procurement desk for the past eight years, 
spent five years of his life as a security analyst 
and knows how to read a balance sheet. In other 


words, don't show under Assets” a sole cash 
item of $4,000 and an equally sole item under 
Liabilities” of “Bank loan, $4,000 The Navy 
does not pay in advance and the Government can 
not sponser you in business 

Mr. MeLaren naturally, therefore 
on Hand 


you may aby “ equipment whe a 


takes a dim 
view of “Cash reading $93.40. though 
ounting to 
ust indwate 


S5.(Nm) This doesn't pean that vou 

under “Total Assets” and 

$5.000.000 business. Neither 
inmum im used as a critet 


that the emphasis m upon tle 


Recent | us VM 


Forward samples tures recently pro 
by your educational 
tramimge hime 

the word “recently thi n: let's say 

that vou made a hi 

s producer<director f th LMN ¢ 
ia ward f some kind But 

while vou were working for LMN 


f tome m which t be creative Backed by a 


rking as 
mpany 
Maybe it even wor 
u had plenty 


large sales staff, you didn't hay rry about 
im new business \ 
looked after all 


details, like paying the teleph« bill: maybe you 


bringing inistra 


tive section housekeeping 
even had two secretaries but they weren't on 
your payroll. The Navy wants to know if you 
can produce a picture of the same quality when 
you are wearing six hats and using vour own 
capital 

If vou have five Navy films in production and 
1 backlog of other orders—-the Navy may be in 
s reasonable hurry aml sit ent nterested in 
creating a TOTIOPOly 


Quatiriep Fiews Get UAL CHANCE 


Although the Depart ' has the right of 


egotiation in procuring me pictures, its lst 


ombed and re-combed t ike sure that every 


ialihed ana fe asst te prin give an op 


ortunity to bid 


Within t right of selective 
potiatior it = morally bligated to take the 
west bid 

The rest is up te you RA 


BUSINESS SCREEN MAGAZINE 





slide film recording ...has gone modern, too! 








columbia 
slide @® film 
transcriptions 


give you up-to-the-minute extras at no extra cost! 


The last word in modern facilities—the latest, finest 

equipment and methods—the highest quality vinylite Auk for All The Convincing 
material— plus the newest tape recording apparatus that Details. Phone, Wire, Write 
permits far more flexibility and editing! These important 


extras at no extra cost make Columbia transcriptions columbia 

. 
the ultimate in the slide film industry today! » transcriptions 
For all these bonus advantages—over and above dependable 


A Division of Columbia Records, inc eo 
New York: 799 Seventh Avenue, Circle 5-7300 


Cricege: Wrigley Buliding, 410 Michigan 
Avenve WHitehall 4-6000 


prompt service—why not follow the profitable example of 
Ford Motor Company, General Foods Corporation, General 
Electric Supply Corporation, Sears Roebuck and Company, 
Tide Water Oil Company, Continental Baking Company, 
and a host of gratified Columbia clients. 


i.” OE and @ Trade Marks Reg. U.S. Pat, Of Marcas Megitrada 
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CAPITOL COMMENT 


INDUSTRIAL FILM SPONSORS HONOR ROBERT FLAHERTY 


homage 

oe are ; p fer h 
blaher 
Rach 





¢ B&B l E/ 

i S ‘ 

e iTS IMPOSSIBLE TO PUT THE 

e AGGRESSIVE SELLING FILM SERIES 
TO WORK WITHOUT INCREASING SALES 


These are not our words... they are the words 
of present users of the Sleeping Giant Series 
of Aggressive Selling films. 


This program consicte of eight JSmm sound slideflims, each packed with selling 
HOW'S. tech i¢ designed te help your salesmen, new ond old, overcome the 
terrific resistence new in evidence in TODAY'S buyers’ merket. Seles meeting 
material ts furnished fer wee with each fim. Lhewlse follow-up letters te be 


sent inte your saleamen’s hemes. How to Sell How te Get Mere Orders. Theat 


s whet the Seles Training Program Aggressive Selling will de fer yew — 


mereqee the effectiveness of your men, thereby — 


INCREASING SALES 


THESE FIRMS AND HUNDREDS MORE CAN'T ALL BE WRONG 


Richfield 
Alueinum New Engiend Life 
Werlinghouse DeSete Div. of Chrysler 
reneral Electr Clery Multiple 
Timben Boller ar Rexo 
& °. Geod — 
Natiore! Brewin Americar 


Bross Co 


Tideweoter Avs Jvality Boters 


{ Americe 
Krett Cheese " Hofman Rodo Pp 


» Bleck . Pacterd Motor ( 


We could pul other testimonials in this epece toe but se doing wouldn't 


ncrease your soles and profits: — however starting 


te wee this progrem will 
weitt O8 Wirt 


Racket Pictures, Iuc. 


6108 SANTA MONICA BOULIVARD HOLLYWOOD 38, CALIFORNIA 
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MARKET BUILDERS 


SVE Names General Films As 
Exclusive Canadian Distributor 
® Coinciding with hi« ompletion of 
the largest single order of still pro 
jectors and materials ever placed by 
Generar Frums Lro.. Regina, Sask.. 
with the Socrery ror Vis 
(_hicago, John 


C. Kennan, SVE sales executive, has 


( anada 


vat Enucation, [we 


neral Films as exclu 
sive distributors | sl] SVE prod 


appo tect te 


ucts in Canada 

During his visit, Mr. Kennan 
spent considerabie time with O. M 
Paulsar vice-president of Leneral 


t inns Lid wh 


}™ introent ' 


scoepted the ap 
setting up all proce 
dure required in this extensive sales 


irrangement 


Canada Rising Mart for Modern 
Visual Education Methods, Media 
® Market potentialit 

{ lOm visual education 


and equipme m t.ANADA 


es for the sale 
films 
m on a 
fast uprising. Steadily increasing 
{ l6mm. films in industrial 


mpanies traterna 


and private fan ilies has pl vced Can 


sda second only to the UL nited States 


rganizations 


im this respect In Ontario, it is es 
of all clubs 
irganizations use 

third of them 


equipment 


timated that (4) per cent 


nd toward use of 

visual education aids in Canadian 
schools has ko been cited with 
1250 sound projectors 
m Ontarn rol vile Quebec 
has 700 l6mm. sound, 300 L6mm. 
silent and 300 filmstrip projectors. 
Industries. schools and churches 
throughout ¢ purchasing 
new equipmert i shown by 
these figures, especially those in On- 


tario, Queber and British Columbia 


Emergency Training Programs 
Theme of Metals Convention 
® “Training Programs for Emer- 
gency Productiot was the major 
session at the Sist ANNUAL CON 
VENTION OF THE National Meral 
Trapes Association held recently 
at the Hotel ¢ nmodore, New York 
ukers at the session 
were William 5S. North, vice-pres 
ident of the Ls Special Machine 


Chica 


Principal spe 


Company y who spoke or 
Supervisory Devel pment 
History und F. S. Laffer 


Director of the Cleveland Graphite 


a Las 
Training 
Bronze Company and president of 
the American Society of 
talked 
spe ialists and W 
Occupations 


Training 
Directors, wh on “Training 


for Factory 


\ regular screening of selected 


films was a program feature 
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it is hard to tell 
the difference... 
See them both! 


IT’S HARD TO TELL THE 
DIFFERENCE! 


When you've bought a Viewlex you've 
bought the best projector engineering 
can devise. It's got everything! Ease of 
operation — sturdy construction — and 
YOUR CHOICE OF LENSES! That's 
important, because it helps you fit your 
visual aid equipment comfortably into 
your budget! Which shall it be--- 
R or L---Retar or Luxtar lens? 


The Retor lens is F/3.5, coated 
and corrected, and is optieally de- 
signed to give excellent coverage of 
single frame strip film in this “bud- 
get priced” projector. 


The Luxtar lens is F/3.5, coated 
and color corrected and is the very 
highest grade of projection lens ob- 
tainable. It will project images that 
are Needle Sharp right out to the 
very edges. For top quality, it’s the 
Luxtar lens and it's only $6.00 more. 


EV 
<—~aAtS 
ms ZL 


_—=<pie 
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WOR Schedules Test of Skictren's 
Pay -As-You- See Televison 


© bur 


fligt 


tebe 


Phonevision Test Postponed 


® Zenith Ra ‘ 


Sales Effectiveness of Television Is Researched 
NBC-Hofstra; Shows Buyer Results in New Y 


© Actual figures on the sales eflex 
tiveneas f telewiion have been 
nace available t prospective TV 
wivertisers through « recent com 


reheneive survey onducted pountly 


; 
by Horerna Coutece and the Na 
NA ReosamastTinc Company 


: 
maring 


vertiser had ¢ 


reviia Finally 


Animation tells ingredient 
story of o famous product. 


eee 


SLIDEFILMS - 


Seruing many business 
leaders with films that 


ets who watched television 7.9 hours 
per month 


2 An average sales gain « 


f 702 
per cent per product advertised on 
television is regintered by viewers 
ver consumers who neither own 
acts nor view television. Increase in 
the buying average of the television 
wivertieed brands is @) per cent 
mong viewers, as 


ompared te 23.5 


n-viewers 


wei Cais ror Prooucrs 


Every one 


eight separate groupes ine 


i i » products in 
luding gas 
dentifrices cigarettes cheese 
and razor blades 

sales increase 


om of OL] 


ducts using the 


19.1 per 





Wed te pleased te serece 
some of eur latest predve- 





Niw YORK + CHICAGO 


nOLLYwoos 


I 


MOTION PICTURES 
TELEVISION COMMERCIALS 


BI 


SINESS SCREEN 


cent was noted for 13 brands, in the 
same categories, which were not ad. 
vertised on television 

5. That the television commer 
cials pay for themselves is shown 
by an average of $19.27 im extra 
sales for ewery $1! spent on video 
advertising 

Between the first and second sur 
veys made by Hofstra, 72 persons 
bought sets and joined the television 
owners group. Although their buy 


ing matched non-owners hefore 


owning sets, their purchases of 


television-advertised brands in 
creased 40.1 per cent after they ac 


quired television Their 


receivers 
purchases of the average non-tele 
vision-advertised brands decreased 


by 37.3 per cent 


TV Buyers Kees 
4 total of 33.9 per cent of the 


television owners continued to buy 
telev ision-advertised 


their sets 16 


the average 
brand alter owning 
months or more trasted with 
12.9 per cent whe whed sets from 
one to nine months, proving tele 
vision s sales influence stands up bee 
yond the novelty stage when the set 
first enters the home 

The survey further points out 
that the number of television homes 
United States 


ume the + expected to 


reach 24 muillior 1955 and with 
in a short range of six months, its 
audience has passed the t p ten 


magazines in terms of circulation 


USDA T.V. Film Report Ready 


® An aid to producers and sponsors 
is the newly-released USDA Radio 
ami Television Service report on 
how = televisior statior can use 


USDA 


Covering the work done 


hims in their programs 
in adapt 
ing the Department's films for use 
on television packaging television 
shows on motion picture him, cre 
ating new hime tailored to fit tele 
vision needs, the mechanics of film 
clearance and distribution and uses 
of Alm on television, the first in the 
serves will be followed by two suc 
ceeding reports 

“Visual Aids and 
Methods will contar 


wavs television car 


Program 
research in 
bee employed to 
spread informatior 


keting « 


regarding mar 

ft agricultural products 
Combined. the thre: reports pre 

sent a clear idea of he 


w hims can 
, ~ 


7 “slanted toward television use 
Available om the U.S. Depart 
Washing'on 


ment 


25, DA 


Pathescope Makes TV Adaptation 
® An adaptatior 


{ straight business 
film material for TV use is under 
was at Paruescore f r the Cont 
NENTAI on ( 


OMPANY through 


Gever, News and Gancer, Ine 
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EXCITING NEWS! 


WCUnCIY 


VU-LYTE 
by Basler 


THE FIRST REALLY MODERN 
OPAQUE PROJECTOR 


YOU TOLD US WHAT YOU WANT 
HERE IT IS... the most 


modern and most versatile of 
visual teaching tools 





3 BASICALLY 
NEW FEATURES EXCLUSIVE 
WITH GESELER VU-LYTE 


YOU WANTED a projector you can use in a partially-lighted room. 
Without total dorkness, Sesoler VU-LYTE gives you clear, sherp images and brilliant colors. 
YOU WANTED full-page projection, yet a lightweight machine. 
Beseler VU-LYTE projects a letterhead or @ postage stamp with equal ease .. . weighs 18 pounds 
, less than previous models 
YOU WANTED continvous, smooth operation without light flashes. 
Beseler VU-LYTE — and only teseler VU-LYTE — gives you the Feed-o-matic’ Conveyor. 
YOU WANTED no bother with mounting copy in cumbersome picture holders, 
and no copy-flutter. 
Beseler VU-AYTE — and only Beseler VU-LYTE — gives you the Vacumeatic’ Plates. 
YOU WANTED a projected orrow that permits you to point to details without 
leaving the projector. 
Beseler VU-LYTE — and only Seseler VU-LYTE — gives you the Pointex*’ Projection Pointer. 


vVacumatic* 
PLATEN 


SP. 


FEED-O-MATIC* 
CONVEYOR 


POINTEX* 
PROJECTION 
POINTER 


*Parent Pending 





And you can use VU-LYTE on an uneven 


surface ... use a small or large screen . 
operate VU-LYTE with no heat or noise dis- 
comfort always get top-flight projection 


at surprisingly low cost! 


Remember, VU-LYTE is not a remodeled old 
model. It is brand new, the resulc of brand 


new thinking in the field. We can only hint 
at the many surprising, exclusive, belpfal 
features. See them and ery them for yourself! 
But act now’. 


Without obligation, write or phone today for 
a frue demonstration in your own projection 
room. And ask for booklet F. 


CHARLES Besclere « COMPANY 


60 Bedger Acvobesd 


Newerk 8, W 
The World's Largest Manulacturer of Opeque Projection el daine 
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Atlas Blects Two Executives 
Adds Special Film Writer 
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Twe Join Row Roy, Detroit 
© Vanews t 

etly head of Marshal Templeton, 
appointed to the De- 
stall of Hoes Rov, Inc. na 


Temeteron, for 
has heer 


nivertiemg agency. a6 an a 
wutive 
thre new Roe KR member 
iam ¢,.. Reenor. now on the 
pr staff 
npieton ar d Bishop were 
st ‘ « associated with the Jam 


Handy Organization 


Joins Film Training Division 

® Now working in the film training 
Liv ester { Variety Merchandise 
Mitrosn F. Botti 


rn The new member of Merchan 


executive editorial staff will 
a editorial consultant in 


sions tramimg program 


Why Da-Lite Screens Are Better 
vere * , 


Mighew @ , 


* f PREE semple of Delite « 


pore § =) your present screens Ged vee if the De-lite surfece 


ytol Beaded Screen ftobrix 


Burrows Returns to Kodak Co. 
* Liscots V. Bomnows, vice pres 
ident and general sales manager of 
the Vieron AnrmaTrocaaru Conpro 
RATION Davenport resigoed the first 
{ this month to join the Eastman 
Koosk Co. Rechester, New York 

With Vietor since 1945, Burrows 
has p ayed a major role in enlarging 
the Vietor sales organization, which 
today includes some 70 distributors 
snd rmore than 3.000 dealers in the 

ntinental United States, in addi 
thon to representatives in over 60 
foreymn countries 

Mr. Burrows is a member of the 
Board of Directors of the National 
Association of Photographic Manu 
facturers, Inc., and co-chairman of 
the national defense advisory com 
mittee for the photographix indus 


try im association activity 


a DA-LITE. 


CRYSTAL-BEADED 


SCREEN 


\ soiled or worn screen can spoil 


the most carefully made film pro- 
duction. That's why leading film 
producers for years have been ad- 
Vining Check the condition of 
vour screens regularly and replace 
dull or soiled screens promptly! 

For best results choose 
DA-LITE Crystal-Beaded 
Screens! The greater light reflec- 
tion of the Da-Lite Crvyastal- 
Beaded surface brings out all the 
details and fine gradations of tone 
and color that the camera has 
captured This finer screen fabri 
is available in many styles of 
mountings for every projection 


need. Ask vour suppher to show 


Dass 


them to vou 


jooun) make your pictures 200% to SOO% brighter Also ask tor 


heiptyl felder “Planning tor Effective Proiectio 


DA-LITE SCREEN COMP 


2703 N. Pulesk! Read +. 


rege Meme fey 


ANY, INC. eb beet 


Qvelity Screens 


Chicege 39, i Since 1909 


Lincoun V. Burrows 


PSA Awards to Dr. Loyd Jones 
and John Crabtree of Kodak 
° Dn Loyp \ JONES head of the 
physics department of Kodak Re 
search Laboratories. and Joun | 
CRABTREE, Lastman Kodak research 
scientist, received top awards at the 
recent Photographi Society of 
America convention in Baltimore 

For outstanding contributions to 
photographic science and practice, 
especially in the held of sensitomet- 
ry” Dr. Jones was given the 1950 
Progress Medal of the PSA. The ci 
tation also takes note of Dr. Jones’ 
work in “original and productive 
photography, photometry, colorim 
etry motion § picture engineering, 
design of int rpreting apparatus, 
ASA speed rating and leadership 

Adolf Fassbender, chairman of 
the PSA Progress Medal committee, 
presented the award and comment 
ed that the scientist's work has bene 
fited all photographers by provid- 
ing better understanding of the char 
acteristics of photography and their 
application to various photographic 
problema 

Noted for his contribution to pre 
cision in photographic terminology 
and his research achievements, Dr 
Jones has received many other 
awards through the years, includ 
ing the SMPTE Journal Award in 
1934 and the Society's Progress 
Medal in 1939. In 1943, he received 
the Frederick Ives Medal of the Op- 
tical Society of America for his dis 


tinguished work in optics 


Recetves Journal AWarp 

John Crabtree received the PSA 
Technical Division Journal award 
for the most significant contribution 
in the technical or scientific fields 
for the preceding year — 1949 

His paper, “Rapid Processing of 
Films and Papers,” describes a rapid 
processing technique tor photo- 
graphic films and papers with super- 


hardened emulsions 
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Betrer Gives Formula 
For TY Commerciols 
® A threefold emotional im 
pact opening with stop mo 
tien, animation or human 
interest attention, followed 
by liwe action photography 
and secondary appeal by a 
jingle, song or other device 
the audience can remember 
has proved the most success 
ful forreula for TV film com 
mercials, Joseen G. Berzen 
director of film planning for 
Samra, Ine told the 1950 
Creative Advertising Work 
shop Clinic, in Chicago 
Store safety is the subject 
of a 15-minute film, Accident 
Prevention, which Sarra has 
contracted to make for A&P 
Textron Televisual Series 
® Davip Errecson anp As 
SOCTATES has been signed by 
the bnglew ood blectrical 
Supply Company of Chicago 
to him a series of 20- and GO 
re nd l \ commerciais for 
the Textron electric blanket 
Vallee Video. Rudy Val 
lees television production 
company, has forwarded to 
Ettelson the plans for a 30 
minute audience participa 
tion show, a 13- of 26-pack 
age series 
NBC Convention Film 
® NBC convention delegates 
saw a film. Wore Than Meets 
the Eye, produced by the 
NBC Television News Ds 
partment, which reported 
that in the three years since 
the beginning of production 
and staging facilities out of a 
single Radio City studio 
NBC has acquired for tek 
vision the Center Hudson 
and International theatres. 
besides uptown studios and 
other space in Manhattar 
Film Laboratories, inc 
Opens Chicago Studios 
® Firm Lasoratonties, Ine 
which has opened lah« Ta 
tories and studios in Chicago 
at 33 South Market Street, is 
equipped to provide contact 
reduction and blow-up print 
ing and processing for black 
and-white and color film, al 


so optical printing of slide 


In a jam over TU deadlines? 


/ 


We can process your negative and give you a top 
quality positive print in LESS THAN 6 HOURS! 





W HEN you're up against a deadline and need FAST lab service, 
send for Hollywood Films’ miracle men. Our skilled craftsmen will 
give you a positive print of any negative in less than 6 hours! Or a 
black-and-white reversal print in only 2 hours! That's what we call 
INDIVIDUAL LAB SERVICE. 


And we GUARANTEE all our work, too. Here at Hollywood Films, 
you get the advantage of long experience and outstanding crofts 

manship. Remember, we've been serving the leaders of the film 
industry since 1907. In that time, we've developed top technical 
ability plus the finest and latest of production facilities. Our mod 

ern electronic controls eliminate notching, make splicing invisible, 
provide brilliant sharp definition, and assure perfectly balanced 
color and density prints. You will be delighted with the results. 
Try us and see. Send us your NEXT laboratory job. 


IMMEDIATE SERVICE and PROMPT DELIVERY on any 
quantity. LOWEST PRICES consistent with fine quolity 
Quotations glodly given. FREE lab price list on request 








COMPLETE 

lémm LAB SERVICE 
@ Negative Developing 

@ Reversal Processing 

@ Reduction Printing 

@ Contact Printing 

@ Kodachrome Reproductions 

@ Release Prints in Color or Black 
and White 

Free Projection Service 

Free Editing Rooms 

Free storage vaults 


Shipping and Receiving Service 


HOLLYWOOD FILM ENTERPRISES, INC. 


films, stereo slides and film 


Finest Quality Laboratory Work Since 1907 
6060 SUNSET BLVD. 


strips, a multiplane anima 
tion stand and camera. and 
animation stand models 
Arden H. Purvis, founder 
und former president of 
Filmex, Inc., is the head of 
Film Laboratories, Inc. In 


HOLLYWOOD 28, CALIFORNIA 





FOR BUSINESS FILM USERS: A COMPLETE REFERENCE LIBRARY! 


e rapidly-growing Film Guide Library, prepared rit vering Sports Films, Safety Films, 
charge of production and publis by the Editors f BUSINESS Sound Slidefilms, etc. Write for details to Business 
technical development 1s SCREED mpiete source iist na de oOCTeer E Superi t hicago 11, Ill 


Carleton H. Worfolk, Jr 
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Christmas Spirit for Employes and 
Families in Two Files Available 


® Naw 


agriment | 


eupenery 


employe 
on Ve 


sey hi 


The Littles 
rarina Tart 


Khaps vf 


racht 


be the 
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NEWS ABOUT FILMS AND THE PEOPLE WHO MAKE THEM 


furniture manufacturer, is the spon 
sor of @ mew motion picture pro 
dus ed under the super tshon of the 
Faste Lopers Acency by ATLAS 
Fiim ComposaTion 


An unusual 7-day water endur 
ance test was one of the sequences 
in the black and white film, used to 
prove that new plywood and steel 
construction can endure momure 
and to demonstrate to the buying 
public that because of Mengel's new 
type construction drawers wont 

They immersed furniture in this pool stick, no matter how damp or humid 


; feta 
an endurance leat n a new - 


produces y Adas \ portion of the him will be tele 
Menge!  ] Quality Test Filmed vised but primary showings are to 
® Ture VMencet Company quality Mengel'« ce alers 


ae fl 





THE FACTS 
ARE THE SAME... 
\, THE DIFFERENCE 


‘Ss VISUAL 


Facts come to life 
when presented through visuals 


Motion Pictures * Slide Films * Films for TV 


= 


neiatiaaannia 
REDARM KHONET pay 


— 
6063 Sunset Bovleverd 


Hellyweed 28 °o 
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Jam Handy Features Mother Nature 
in Seed Pictures for Free Lending 


® Garden-lowers and non-cnthusi- 
asts alike will be enthralled with 
the “master-painting™” beauty off- 
ered by Mother Nature in two films 
produc ed for the Feany-Moarse 
Sexep Co. by Tue Jam Hanpy 
(RGANIZATION 

Background jor Beauty, in addi- 
tion to bringing unequalled flower 
beauty to the screen, reveals some 
of the mysteries of seed breeding 
and development of new varieties 
Views of the Ferry-Morse flower 
seed production fields and trial 
grounds are also shown. New ideas 
for home-varden planning con- 
tained im the 18-minute film will 
prove helpful to the amateur 
gardener 

4 beginning gardener who dis 
covers the secret f top-quality 
seeds as the basis of excellence in 
a home garden is the star of Better 
Gardens fo Retter I ing Color 
ful scenes « xplain the scientify 
painstaking care behind a packet 
of seeds and how a home vegetable 
garden an be both attractive and 
purp mse ful 

Both films can be used either as 
an instruction tow by county 
agems and extension workers, or as 
a tactual-entertainment feature in 
industrial polar ts and munities 

Available on a free loan basis 
bookings should he ide through 
The Jam Handy Organizatior 2821 
E. Grand Blvd Det t. Michigan 


Gilbert Hos Model Railroad Series 
© Tue A. C. Gusert Company 
went on the air last nth with a 
new series of programs dealing with 
The Americar lver Bovs Railroad 
Clubs. The prog sere shot en 
tirely on hin wv midtown New 
York studios « 1M, [Ne 

where a larg layout 
was erected 


Five bows ; 


members ' 


f school 
u per ating ‘ 
model railroad in ement. They 
ime visited eact s distin 
guished guest Ff urn they meet 
la k Hughes \asistant Superintend 
ent of Grand Central Terminal. New 
York: P. A. Archiples Dispatcher 
Pennsylvania Railroad: Thomas Ly 
ons, Offeial Engineer, New Haven 
Railroad W iia H Chidley 
Master Mechar New York Central 
Railroad: H. |. Waltor Superin 
tendent, New York Terminal. Balti 
more & Oh Railroad, and T. | 
Harris Agricultural Department 
Lnion Pacifi 
By filming prog ! n ad 
vanee, The Ar can tlyer program 
ean be presented al simultane 
ously over 6) TV stations 
Charles W. Hovt Cor pany: Ine.. 
New York. is the adverti« 


g agency 
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Here's a New Fishing Film 
Which Shows Trovut's Private Life 

® These Fish Are Yours is the tithe 
of Wild Life Films Company's new 


est production, a 28 


minute sound 
\ complete 
life evele of trout on the 
Recky 
the theme of this recent release 


Many of the 


T hese Fish tre ) ours were macte 


picture » natural color 
hLastern 
‘ 


slopes of the Mountains is 


unusual seenes it 
possi by the use of polaroid 
lenses which enable Wild Life Films 
to shoot the now-famous under 
water sequences of beavers at work 

Nature's Engineers 

Spawning, egg stages and hatch 
ery work scenes were taken with the 
cooperation of the W yoming Fish 
and Game Commission. Over a year 
was spent shooting all the major 
species of trout in their native habi 
tats. Wild Life photographers cap 
Trout, for 
in ice cold mountain lakes 
above the 10,000 foot level. Rain 
bow and Brook trout 
Browns and Natives are all includ 


| he Mac kinaw 
‘ 


| argest ne mber of 


tured the rare Golden 


instance 
Cerman 


ed in natural color 
or Lake Trout 
the family in this area, is brought 
from the depths in an exciting fish 
ng sortie 

These Fis fre Yours is the hrat 
omplete notion picture on fresh 
West, a 
sill Eberhart 
Previews of the new film may be 
writing Wild Life 
Holly 


water game fish of the 
ording t producer 
arranged = by 

6163 Sunset Blyd 


att 


DESIGNING and 
ae 


Specialized lens 
mountings and 


equipment for 
16mm & 35am 
— 


,oLttmne 


New York Central Equips Cor 
To Show Film on Freight Handling 


® By means of a special instruction 
car equipped for the projection of 
pectures, all New York 


freight employes 


motion 
CENTRAI 
will be 
new him dealing with less-than-ca: 
load merchandise lt's A Deal! 

A realisti 
loading and platform-handling tech 


bertase 


reached by the Central's 


examination of car 
niques the l6mm motion picture 
dramatizes the damage which can 
from loading of 


result Improper 


high class freight. Responsibility 


freight 
is New York Central theme 


Proper handling of 


of all employes ‘ 
} 


with the merchandise «> far as 
quickl, and safely as 
poss ble = px nted mul using the 
deal” the Central makes with the 


shipper when it « 


movin it as 


mitracts to trans 
port his gous 
blocking 


prevent damage from in 


is as example 
Proper bracing and 
stowing tk 
fasten: g of heavy pieces is 


of bulk 


boards also is 


secure 
demonstrated (Correct us 
heads and separatir 
stressed 


It's A Deal! 
bein conducted bw the 


is part of an overall 
program 
loss and damage prevention bureau 
if the Central's property protection 
and freight claims department to re 
duce damage im the handling of 
Le. merchandise 

Running 20 minutes in length 
the black-and-white film was pro 
duced by the Motion Picture Bureau 
of the Central's publ ic relations ce 
partment 3 New York City 
Metropolitan Life Colorfilm 
© A special animated color fea 
turette for tv. and theatrical re 
lease is in production for the Metro 
politar Insurance Company bile 
deals with obesity, is appropriately 


titled Tubby's Trouble 


RENTALS —- SALES 
— SERVICE 


Eyemo, Mitchell, 


AN EXTRA PAIR OF HANDS 


FOR EVERY EXECUTIVE OF YOUR COMPANY! 


PReopuc! 
MARKETING 


PUBLIC 
SELATIONS 


SALES 
TRAINING 


PRODUCTION FROBLEMS 


wwe new AMPRO S.te, Liat 


weighs just 29 lbs 
@ woman con carry it! 


Sets up in seconds 
@ secretary can run it! 


all controls are right 
at your finger tips! 


patented ‘film cradle" 
pompers film! 


against defective mate- 
nal and workmanship! 


1émm SOUND PROJECTOR 


Carefully budgeted audio-visual programs 
enthusiastically welcome the amazing 
Ampro Stylist—only the Stylist gives all the 
fine precision and quality features of $500 
projectors at this low price! 


Compare its many features for yourself, 
The Stylist is easy to carry — easy to set up — 
easy to thread and run. You can show silent 
or sound movies with crystal-clear brilliance 

. and enjoy the convenience of full hour 
runs without reel changes. You'll find indus- 
trial messages get across quicker—are re- 
membered longer the low cost Ampro Stylist 


way. Write now! 
Complete with 
8” Speaker and 


4375" = 


AMPRO CORPORATION 


2835 N. Western Avenue « Chicago 18, Illinois 
MAIL COUPON ...WRITE NOW! 





AMPRO 


Ampre Corporation, 2835 N. Western Ave., Chicege 16, tt! 
Rush me OEE Bustrated Herature on the amoring Ampro Stylin Pro 
jector for industrial wee 
‘11 
Name 85-11-08 
ADORESS 
Ty zomet Statt 


aueaib amieannmenntinsnbieininnicaamenmiene 








SERVING OVER 8,000 COMPANIES WITH EACH ISSUE 


The ime 


industry, and government is reflected in the growing reader audience 


served by Business SCREEN 


reasing interest in better communications within business, 


This issue will reach more than 8,000 
' ed in hie and 


equipt ent 











Wizardry of Making Eyegiawses 
. Viens 


wuired tf : ‘ eveglasers are 


| ie on ~™ and shille 


Poverty of Evrome 's Children Shown 
In Soundfilm Offered by Federation 


© Ali as f alt! 


os 


lia Pe 


af 


Both Sound, Silent Cues for New 
Pepsi-Cola Slide Series by Transfilm 


[RANSPTLM Ine TT) 


preparing a ANY te 


ANIMATOR'S ART ADDS SALES ZEST 


as the ha sic sale s-Alm 


hes Transhim animation 


series f six olor and sound 
slidehios for the Persi-Cota Com 


form part fa new «ell 








wiw Your. 4 Y 
Peeriess Film Prox 
De ae leboretories 
Pathe Laborotories 
Movrelab Fiim labs 
Forde! Film Lobe 
C. neque niorfilm lobs 
|) ee 
fated Film ds 
BOSTON MASS 
Master Mot Pret ° 
WASHINGTON, ©. ¢ 
Byron, | 
TORONTO, ONT 
Peeries yborotores 
CLEVELAND, © 
Mot Picture Prods 
DATTON, © 
Wright-Pottenen A. Ff 
OrrRort, mich 
sam Mandy Orgen sot 
fAST LANSING. MICK 
apt Film Serv ’ 
cmcaco, mi SC 


’ 
de Pictures 
OAK PARE. A 
Atlas Film Corp 
sv. PAUL, MIN 
Bed 4 fey File 4s 
RANSAS CITY, MO 
The ¥ ° —pary 
ATLANTA, GA 
Dist ’ ° 
DALLAS. TERAS 
Seuthwest Soundfims 
a 
HOLL TWOOS, CAL 
Peeries =? 


Te efliim 
108 ANOELES. Caw 
Hows ole Lobs 
SVEBANK. CALI 
C mecca poration 
SAN PRANCISCO, CAL 
w ££. Mectey 
PORTLAND. ORF 


Sewyer s le 


"Pp 


” 





“to start your film 
off right — 


to keep it right... 
longer — 


always specify 


FEERLess 


FILM TREATMENT" 


Peerless 1s convenient everywhere 


Write for FREE tereture 


2 FILM PRO 
FERLESS |S 


ESSIN 
CORPORATION 


eet NEW Y ax 


ing program for Pepsi route sales 
men 

After serious consideration of all 
training methods, sound slidefilms 
were chosen as the best tear hing tow 
by Pepsi-Cola’s new sales training 
staff. Each film will be supplemen 
ed with a leader's guide and illus 
trated take-home literature 

Pepsi-Cola’s new program will 
offer recordings made with beth 
sound and silent cues. It is believed 
to be the first time that a major 
company has mapped out a com 
plete slidehilm training program in 
corporating the use of both sound 
and silent cues. This will permit the 
use of manually operated projectors 
already in use or automatic silent 
cue Soundview projectors 

Transhim will have the six films 
ready for Pepsi-Cola to distribute to 
ts bottlers this fall 


Intravenous Feeding Technique 
Explained in New Cutter Film 
° Specih ally designed for hospit 1 
staffs, nurses training schools and 
interested medical gt ips is Cut 
TER LABORATORIES’ new sound mo 
fon picture es Stat 

Graphi ally explair ing the tech 
niques to be followed while giving 
an intravenous feeding to a patient 
the 20-minute lor film points out 
the main por ts 1 he« ked in 
such a process 

Actual hospital sequences filmed 
at Highland-Alameda County Hos 
pital in cooperation with the School 
of Nursing fu en 
points by showing scenes where the 
attending phys 
lution to be sure it is the one he 
ordered t is the 


phasize these 


it spects the *” 
nurse's duty to 
see that the loctors tra includes 
all necessar\ equipment for the in 


fusions The 


solutions 


necessity 


of sterilizin 
diately ifter fillin 


is also explair 

Designed teaching film, Cut 
ter has a spe ¥ prepared exam 
ination om the picture which 
is available training 


show ing 


tim { om 
Stat will 
van basis 
ries’ sales 


ted States 


Colorful Is Midwest Film for Sears 
® Carrvis 


it th ternal-instruc 
tien ther SEARS RoeBUCK AND 
Company's latest fi The Colors 
That G ‘ er s intended to ac 

quaint ‘ in Sears’ own sales 
persar 

lw ‘ lutionary new for 

mula f ny ng the use of 
color ir ' r decoration is 
stressed showing exact 


reproduct sear>rs 


H aTiTrneny 
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House colors, in their varying 
shades and tones, as examples 
The effect of various weight ma 
terials on color is demonstrated by 
a montage of a dozen or 
household 


wallpaper to 


more 


objects ranging from 
lamps and from sheer 
fabrics to leather ones, all in cherry 
red, and the range of 
the color which their 
blend The 
Sears film was produced by Mip 
west Firm Stupies, Chicago 


tone within 
points up 
basx 


and harmony 


Howaeiion's “Treasure islands” 
Aids in Financial Negotiation 
© A $7,500,000 audience consisting 
of insurance company executives re 
showing of the 
COMPANY'S 
of the 


negotiation of a 


cently enjoved a 
PINEAPPLE 
Islands 


HAWAIIAN 
Treasure Purpose 
showing was the 
loan of that amount needed to finance 
the purchase of the 
im the Islands al? 


oviding for increased pineap 


John li estate 
Mi-acre proper 
ty pr 
ple production 

We needed a quick and efficient 
way to show insurance company 
executives the scope of our opera 
tions in the Islands,” 


Henry A. White. 


apple Company 


explained 
Pine 
“They 
were meeting in New York City, and 


Hawaiian 
president 


the operations be ing discussed were 
Therefore 
vuldn't visit the 
we brought the 


thousands of miles away 


aince they c« Islands 
islands to them, via 
the screen 

Released in 1949 after being pre 
Dole brokers, the 30 
him has before 


audienc es more 


viewed for 
minute 
11,671 
than a million people by 
mer of 1950 


played 
totalling 
midsum 
It is one of three spe 
cial purpose motion 
duced by Aver for 


apple Company, and is 


pictures pro 
Hawaiian Pine 
hased on 
on the 


Jerry Fairbanks or 


color motion pictures taken 
Islands by the 
ganizatior 

Modern 
is the 


Talking Picture 
g 


national distributor 





Service 








In New York It’s 


Q lJ - Y EDITORIAL 


SERVICE, INC. 


Complete Flim Editorial Facilities 
For Motion Picture & Television 
Production 


SounpPROOPF AIR-CONDITIONED 
Private Evitinc Rooms 
Mopern EQUIPMENT For 


Every TECHNICAL REQUIRE- 
MENT 35 & 16mm 


Rentals By Day, Week or Month 


ALL NEW MOVIOLA EQUIPMENT 
Equipment Available for 
oF he Premise Rentals 


729—7th Ave., N.Y. at 49th St. 
Tel.: Cirele 5-5640 
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Sarra Uses Tennessee Locale 
for Simplicity Tractor Films 
® Using the hills of Tennessee as 
Sanra [Ne 
camera crews have just completed 


authentic background, 
two color motion pictures for the 
Simpuicrry Masxuracruninc Com 
rany of Pt. Washington, Wix 
Scheduled to he 
both 


farm and home advantages and the 


released about 


January | films will show 
multiple uses of the Simplicity Gar 


den Tractor. However, the first is 


designed for showing to consumer 

audiences, while the second contains 

a message to Simplic ity dealers 
Each film runs approximately fif 


teen minutes in length 


Raytheon's Three Televisuals 
® “Behind the scenes” in television 


will be the theme of three 
ute telecommercials being 


one-min 
produced 
for Ravruron Tecevision Recery 
ens by Samra, Ne 

Seenes will be shot in AB 
cago Studios 


motion scenes will be 


a { hi 
and additional stop 
produced in 


Sarra’s Chicago studios 


Ansco Processing Speed-up Traced 
° Development work on rapid pro 
film for the 
reviewed in 

Hainsworrn, 
& Fim 
Photographix 


cessing of Ansco color 
Air Force 
a talk by 
(,ENERAI 
at the 


America’s convention 


was recently 
Joun GC 
ANILINE Corp 


Sootety 


Ansco Color 
reduced 
20 minutes through the 


Processing time for 
Daylight Film has 
trom YO to 


been 


use of new solutions and techniques 
and the time for Ansco Color Print 
ing from 90 te 16 minutes 

In discussing the 
cess, Mr 


that there is no appreciable 


speed-up” pro 
Hainsworth pointed out 
loss in 
photographic quality and reviewed 
the principles of rapid processing 
of black-and-white films 
effects of temperature 


ree luding 
solution con 
hard 


centration, agitation, washing 


ening and un f chem al aceelera 


tore 


Complete Tele Show in Minute 
® One-minute spot advertisers are 


affected by the 


television broad 


be ing tendency of 


asters toward as 


ceptance of 20-second commercials 
Convinced that a a 


limit, one 


wd selling job 


can be within the 20 second 


large wine organization 


has created an entire show to run 


one minute A complete “produc 


lonette in itself, the theme is \ 


Fine Quartette from California” and 
features a main title, a quartet spe 


cialty, a 20-second commercial, op 


ticals ant an end tith 
The idea is no 


TV in 
D. ¢ 


tested over 
Washington 
and Los Angeles 


“ he ing 
New York 
Milwaukee 


VARIABLE | SPEED MOTOR 
with TACHOMETER 


for 


CINE SPECIAL CAMERA 


AND MAURER CAMERA 


@ 115 V. UNIVERSAL MOTOR —AC-oC 


@ VARIABLE SPEED 6-64 FRAMES 


@ SEPARATE BASE FOR CINE SPECIAL 
@ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors 
DOC verioble Speed 8-64 


12 Vol 
Fromes 


115 Volt AC 60 Cycle, Synchronous 


Motor, Single Phase 


220 Volt AC 60 Cycle, 3 Phase, Syn 


chronevs Motor 


ee 


Animation Meters jer Cine Special, Meurer 
and Mitchell Cameras. Motors for Bolen and 


Filme Cameras, Time Lapre Equipment 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street 


New York 10, N. Y. 





PROJECTOR 


AUTOMATIC 
oR 
MANUAL 
OPERATION 


Yea! 


YOU CAN GET 
A DEMONSTRATION 
oF THE new 


AUDIO 
VISUAL EQUIPMENT 





| WAVE YoU SEEN 
A DEMONSTRATION 
OF THE NEW . . « 


SOUND SLIDE FILM 


7 


FILL IN 


Du 


* PUBLIC ADDRESS SYSTEM 
* 3 SPEED PHONOGRAPH 


succEessoa TO THE 
EXPLAINETTE “EDUCATOR” 


DEPT. 85-1050, ST. CHARLES, ILLINOIS 
WITHOUT COST O8 OBLIGATION PLEASE 
Arrange for a cost free demonstration of the 


New Dy Kone unit Send New circular 


NAME 
avoRress 
cr 








SEND COUPON TODAY! 











THE MART MESSAGE 


GET COLOR RIGHT with 
COLORTRAN LIGHTS! 
Perteble @ Precticel « Economical 


PPL Watt ' Py a Vo watt 
an equivalent to 
ght, draws ieee 
5194.50 
ow “0 wat 
sient ¢ 
lrawe lees 
5154.00 
71) watt 
erter 
balanced 
$7255.00 
Seles Oistribeters Rentals 
CAMART TV MIKE HoOM table, sturdy 
be perce ble ' : ' ectional mike 
te f $261.45 
OPT AL FX UNIT, f fa om and 
° P " te ’ ssefu 
f pecia fv 599.75 plus tax 
CAMART «© MAGNHECORD © HALLEN 


’ ’ ‘ pment 
pr 


wt ; 


; 
’ 


ARKRIFLEN 
magar 


SRTAR © ZOOMAR «¢ SALOWSTAR LENSES 
WANTED tior and lat 


. ge f beral cash 


“ 


THE CAMERA - MART inc 


wtstt «4 
NiWw rorer , a) 
ARLE ADDRESS 
WORLD Widt stey ' 


AMERAMAR 





a 


LABORATORY SERVICES FOR 


TELEVISION 


SPECIAL EFFECTS 


Safeguard Your Lavestment 
With Lomm color 
Protection Dupe Master 


. 
|} 35MM ANSCO COLOR THEATER 
PRINTS FROM 16MM COLOR 

i ORIGINALS 


I 


FILMEFFECTS 


OF HOLLYWOOD 


6 - A Mellyweed 6M Calif 

















Capitol Commentary 


CONSTINULED FROM PACE TWELVE? 
era crews, in Manila, Bombay, and Rome. Coun 
terpart funds will be employed to finance the 
Italian center, and the three are expected to save 
time and money for processing, printing, and 
recording. Field camera crews are being added 
to provide local coverage. One of the problems 
faced by the Department of State is to increase 
the confidence of foreign peoples in their own 
governments, to show that these governments are 
new doing many things which are mere promises 
so far as the Communists are concerned. Field 
crews will provide a graphic record of these 
achievements, many of which are the result of 
sid from the United States, to be embodied in 
specthe tins 

Exrensive Equipment Ourtay Inciepep 

To intensify distribution, 184 mobile anits will 
he added to the 121 now in the field, and 2.318 
projectors and sereens will augment the thou 
sand in service (The Filmstrip Section of the 
International Presse and Publications Division 
will add approximately 2500 kerosene projectors 
vereras 

Grant Leenhouts has been named Associate 
Chief of the Division in charge of Production, 
with headquarters in New York. Leenhouts was 
assigned to the Navy's Training Film Division 
during the war and more recently has been 
sssociated with the production of the motion pic 
ture industry's 12 one-reel short subjects, “The 


Mi vies and 5 | u 


Entertainment Film Industry Has New Series 
® The first three films in the 35m. industry's 
series “The Movies and You Let's Geo to the 
Wowies, The Art Director, and The Soundman 
have been released non-theatrically. In the United 
States, distribution will be handled by Films In 
orporated, United World Films, the Lomm. divi 
sions of RKO and Columbia, and other non 
theatrical distributors. General Films, the Ca 
nadian Film Board, Sovereign Films, and Metro 
Goldwyn-Maver are exper ted to handle the series 
in Canada The second tric This Theatre and 
You, History Brought to Lile, and Screen Actors 


will be available in L6mm. on December 15 


tlan Brown to Tokvo as Navy Film Officer 
® La. Cmdr. Alan Brown, vice president of the 


Prinecetor bil enter is on active duty with 
the Navy Office of Public Informatio: Lom 
under Brown has been assigned to Toky is 


the Navy * motwr picture ofhcer 


Combat Photography Has Long Tradition 


® This column began on the combat photograph 

le in wartime. Background data on hand 
from the George Eastman House reveals that 
their job dates back to 1885 when Roger Fen 
ean War. Although 
laguerrotypes of fheers and men had been taken 


luring the Mexican War in 1846-48, Fenton is 
said to be the first to photograph under fire and 


ton was assigned to the Crim 


show the actual battlefields Twenty-six of his 
wtures were n display at this famed photo 


graphn historical center mn Rox hester 


EDL SOUND READER 


Used with Rewinds For Editing 
lémm and 35mm Sound Film 


Completely self contained, PM Speaker, volume 
control, off on switch, etc, all inside compact 
6%" Hx 6 Wx oO deep case. Weight 7 ib 


SW audio power 
Operates on 117V 60 cycles AC 


No Fly Wheel—instant start and » op, with nm 
damage to film 


& Price $165.00 net FL OB. Chik 


EDL COMPANY 


MILLER STATION, GARY, INDIANA 


THE “BLUE CHIPS” IN AUDIO-VISUAI 
PRODUCTS AND SERVICES ADVERTISE 
IN THE PAGES OF BUSINESS SCREEN 


For témm. Film — 400 to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 
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SELF-ALIGNING, 
SELF-CENTERING 
STEREO BINDERS 





ALL STEEL — WITH GLASS 
Moveting stereo slides is easy with these 
binders that automoticolly center and align 
the fim. Codmive plated frames, with 2 
pieces of cleer gloss protect ogoinst finger- 
prints, dirt, dust. No masks, tope, or tools 
needed. Snap together, and epart for use 
over ond over. Fit all popular viewers and 


projectors 

24 complete sets $4.50 

Also aveoilable in large bulk quentities 
Prices on request 


BRUMBERGER STEREO FILES 
POR SAFE & HANDY STORAGE 








PRODUCERS! 
ANOTHER NEW SERVICE! 


A NEW PHOTOGRAPHIC SERVICE 
COMBINING LIVE ACTION WITH ANI- 
MATION IN ONE OPERATION. LOW 
PRODUCTION COSTS FOR TELEVISION 
AND COMMERCIAL PRODUCERS. 


CINEMA RESEARCH 


ANNOUNCES. 


The installation of two ACME ANIMA- 
TION CAMERAS with special back- 
ground projection unit. 


Price inquiries and personal inspec- 
tion of our facilities cordially invited. 


16MM or 35MM e¢ SLIDEFILMS 
ANIMATION TITLES « COLOR OR 
BLACK AND WHITE 


CINEMA RESEARCH 


CORPORATION 
7000 Romaine St. « HUdson 2-7464 
HOLLYWOOD 38, CALIFORNIA 





NUMBER 7 «+ VOLUME 


Let the Lab Help You 


fCONTINLCED FROM Pact TWENTY-EIGHT) 


matter that a camera may produce a frameline 
that is slightly off-standard, but if one camera 
creates a frameline off the normal in one direction 
and another one gives a frameline that is slightly 
“off” in the opposite direction, the difference 
between the two, when cut together, is apt to be 
painfully apparent. Of course, the ideai frame 
line bisects the film perforation and the average 
projector aperture, being smaller, does allow for 
a slight tolerance in the “wandering” frameline 
The careful producer will have all his cameras 
checked to give a uniform frameline, bisecting 
the film perforation. (See figure 1.) If not, he 
is apt to find his finished and edited film with a 
wandering frameline from scene to scene; then 
he beseeches the lab to help him out 

A lab equipped with step printers can gen 
erally re-set the printing aperture mask so as to 
correspond with a frameline that is not too 
drastically out of place. But the trouble is that, 
if the aperture is so set for an off-standard frame 
line, the next one that comes along may be in a 
different position, with the result that a double 
frameline will show on the print! So the only 
compromise is to adopt an aperture of lesser 
height which will produce a heavy frameline 
whose width depends on the extent to which the 
original framelines “wander” from scene to 
scene. Such a thick frameline on the print is 
usually visible on the screen and also will change 
the composition on the screen by its reduction 
in height of the whole picture. However, this 
is preferable to the necessity for constant re 
framing of the picture by the projection operator 
Of course, the best cure is the correction of the 
camera mechanism before the picture is shot 


The produc er may also avoid the delays pro 
duced by complication of orders if he will ac 
quaint himself with the fundamentals of lab 
operation. It may seem strange in view of the 
obvious nature of certain fundamentals, but labs 
will still receive orders for “straight prints” from 
originals which are made up of interspliced sec 
tions of negative and positive, or of black and 
white and color 

In the case of the former, there is no alterna 
tive but to separate the two kinds of originals 
it a complete positive is wanted. Such separa 
tion is expensive when performed by lab labor 
and could easily be avoided by submitting the 
original in two separate parts in the first place 
As to intermixed color and black and white, it 
is of course relatively easy to make a black and 
white print of the whole thing but, if the color 
section is to be printed to color and the mono 
chrome to black and white, the two must be 
separated, as above. An alternative is to print 
the whole intermixed reel on color stock which 
will register the black and white section as mono 
chrom 

In general, it is not advisable to intersplice 
color and black and white print stock at random 
for projection, as the two have different char 
acteristics which will tend to make it necessary 
to alter projector focus at every change of stock 


(PART TWO WILI APPEAR IN NEXT 8808) 
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FOR YOUR ah 
be 


Full telescope construction 
of tough, non-vulcanized fiber 
Steel reinforced corners. Web 
straps, sturdy carrying handle 
Convenient label retaining frame 
Light, postage-saving weight. For 
16” transcriptions with compart. 
ments for 4 him serps 


Order from your dealer, 
or write 


Going Strong! 
The §. 0. S. 
TRADING POST 


With war-born shortages your idle or 
surplus equipment may fill the bill 
for another producer or lab. Tell 
8.0.8. what you've got, whether for 
rent or sale, and we'll offer it to a 
receptive customer, or buy it out 
right. NO CHARGE FOR THIS 
SERVICE 


——p Send for 1950 Catalog 
Supplement, listing 
hundreds of unusual buys! 
AGENTS FOR, Acme Animation + Bive Seat Recorders + 
Bridgomotic Developers * Depwe Printers + Peartess Dol. 
ties + Hatlen Megnetic Recorders + Auricon témm line + 
Magnecerders + Smith Viewfinders + Colertran Lites + 
Bedde tereens + Hollywood Printers + Leemer Cine 
Belewster Lens + Mole Bichardson Line + Kinewou Syn 

chromevs Magnetic Recorders 


MANY ITEMS AVAILABLE ON TIME PAYMENTS 


Write for Details 


$. 0. $. CINEMA SUPPLY coRP. 


Dept. 8. 602 West S2nd St., New York 19 





ee ee 


A NATIONAL DIRECTORY 


EASTERN STATES 


* CONNECTUILT « 


Reckwell Film & Prejection 
Service, 182 Hieh “.. Nartiord 


Rastern Piles Libraries, | 18 Grand 


“iy et \“ at r? 
© PNSTRICT OF COLUMBIA « 


Jam Handy Organization, Ine.. 
} ' Kid \ } 
lraneporta il Washing 


ton f 


The File Center, 
VW. Waal ' 


The Waleott. Taylor Company, 


ine... “HL M Hide. Washing 
ton, & Df 


* MARYLAND « 


Robert L. Davie, OD 
( umberland 


Howard ft 
Mii. Au 


! bevene prec = 


* MASSACHILSETTS « 


Bailey Film Service, 
“tt ' lel LA 


* NEW HAMPSHIRE « 


A. H. Rice Ca., bn 
sl Mireet. Vie 


* NEW JERSEY © 
Slideeralt Co 
* NEW VORA ¢ 


Association Filmes, Ine., 
buth Street. New Y " 


Buchan Pictures 
Hutte 


Charles J. Giegerich, 42.2 
oma Hivad } s) 


Comprehensive Service Co., 


W. oth Mt. New Vork 


‘ 


Council Files, Ine.. \. Ma 
“HH r N.Y 


Crawford A lamig, Inec.. 
itth “t.. New Y kf 


Institutional Cinema Service, 
Inc.. 14) Broadway, New York 


iv 


The Jam Handy Organization, 


Ine.. 1775 Broadway, New York 


Voegull, Film and Camera Com- 
pany. 112-114 W. 40th St. New 
York 19 


Jack Patent, 13 Fae 
New York le 


ivth Street 


s. O. 5. Cinema Supply Corp.., 
2 W. S2ad St, New York 19 


Specialized Sound Products Co., 
ol bill Awe New York 17 


United Specialists, Inc., Pawling 
Visual Sciences, S0OBS Suffern 


Wilber Visual Service, 119 State 
“t.. Albany. Als 
New Berlis 


2h Genesee Mt 


New York 


* PENNSYLVANIA « 


Jam Handy Organization, Ine.. 
‘| Liberty Ave Pittsburgh 22 


J. P. Lilley & Sen, 277 Boas 
Harrisbury 


Lippincott Pictures, Ine., 4729 
Ludlow St.. Philadelphia 39 


* RHODE ISLAND e« 


Westcott, Slade & Baleom Co., 


O59 ] pire ™ Providence 


* WEST VIRGINIA « 


J. &. Haley. P. O. Box 703 


(harleston 2% 


Pavia, Ine., 42 
Phone 2.5311 
\ (hark stat 


W. Washi gton “tf 


Box G05 Station 


t nited Specialties, S16 W. Vin 


nia “t.. Charleston 2 


Theatre Service & Supply Co., 
Phone 22MM Hex 1389. Hunting 


SOUTHERN STATES 


* ALABAMA « 


Stevens Pictures, Ine., 506 bight 
in ™ North, Birminghan 


* FLORIDA « 


Norman Laboratories & Studio, 
Arlingt Subart Jacksonv ilk 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


OF VISUAL EDUCATION 


Orben Pictures, 1615 Hendricks 
Ave., Tel. 9.1906, Jacksonville 


Seuthern Photo and News, 608 


F.. LaF avette St Tampa 


* GEORGIA « 


Mtevens Pictures, Inc., 101 Walton 
st \. W.. Atlanta 3 


© LOUISIANA « 


Manley Projection 
211‘. Murray St 


Company, 
Alexandria 


Stevens Pictures, Inc... | 7 Tu 
lane Awe Ne a Or le ate 


Stirling Vieuwal Education Co., 


1052 Florida St, Baton R suge 


Delta Visual Service, Ine., 815 
Povdras Mt... New Orleans 13 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915 


* MISSISSIPPI « 
Herschel Smith Company, 119 
Roa h™ Jackson 110 


Jasper Ewing & Sons, 227 
St.. Jackson 2 


S. State 


* TENNESSEE « 


Southern Visual Filme, 687 
Shrine Bldg Memphis 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash 
ville 


* VIRGINIA « 


Capitol Film & Radio Co., Ine., 
19 W. Main St., Richmond 20 


National Film Service, 202 | 
Cary St. Richmond 


* ARKANSAS ¢ 


Democrat Printing and Litho- 
graphing Co., Little Rock 

Grimm-Williams Co., 115 W 
Sixth Street, Litth Rock 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24, I 
highth Street, Chicago 5 


Association Films, Inc., 206 5 
Michigan Ave. Chik gO O 


EQUIPMENT 


BUSINESS 


DEALERS 


Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1 


Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26 


Swank Motion Pictures, 614 ‘ 
Skinker Blvd., St. Louis 5, Mo 


© INDIANA ¢ 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5 


* IOWA « 


720 3rd 
Cedar Rapids, lowa 


Pratt Sound Films, Inc.. 
Ave. S.1 


Ryan Visual Aids Service, 409-1) 


Harrison St.. Davenport 


* KANSAS-MISSOURI ¢ 


Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo 


Erker Bros. Optical Co., 610 
Olive St.. St. Louis | 


Swank Motion Pictures, 614 N 
Skinker Blwd.. St. Louis 5 


© MICHIGAN « 


Engleman Visual Education 
Service, 4754.50 Woodward Ave 
Detroit | 


Jam Handy Organization, Inc., 
2821 b. Grand Blvd. Detroit 11 


Capital Film Service, 224 Abbott 
Road, East Lansing. Michigan 


© MINNESOTA ¢« 


National Camera Exchange, 86 5 
Sixth St.. New Farmers Mechanics 


Bank Bldg 2 


Minne apolis 


Ralph \. Haile & Associates, 
215 Walnut St 


Cincinnati 


Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19 


Academy Film Service Ine., 2300 
Payne Ave., Cleveland 14 


Carpenter Visual Service, Inc., 
13902 Euclid Ave., East Cleveland 
12. Ohio 


FILMS AND PROJECTION SERVICE 


SCREEN MAGAZINE 





LOCAL AUDIO-VISUAL SUPPLIERS 


Fryan Film Service, $228 Euclid 
Ave { leveland l ’ 


Sunray Films, Inc.. 2108 Payne 


Ave lev eland 4 


Jam Handy Organization, Inc., 
$10 Talbott Building, Davton 2 


Twyman Films Inc., 400 West 


First Street, Dayton 


M. H. Martin Company, 50 
Charles Ave S. E. Massillon 


© WISCONSIN « 


R. H. Flath Company, 2410 \. 3d 
St.. Milwaukee 12 


WESTERN STATES 


* CALIFORNIA « 


Donald J. Clausonthue, 1829 \ 


(Craig Ave Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd... Hollywood 28 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd. Holly 


wood 28 


Jam Handy Organization, Inc., 
7046 Hollywood Blvd... Los An 


eles 28 


Ralke Company, 829 5. Flower St 
Los Angeles 17 


Spindler & Sauppe, 2201 Beverly 
Blvd.. Los Angeles 4 


Association Filme, Inc., 35) Turk 


St.. San Francisco 2 


Skinner Manufacturing 


. 292-294 Turk St.. San Fran 
, 


* COLORADO « 


Home Movie Sales Agency, 28 | 
Ninth Ave 


Denver 


* OKLAHOMA « 


Vaseco, 231 Classe Oklahoma 


tity 6 


H. O. Davis, 522 \ 
Oklahoma City 2 


Broadway. 


Kirkpatrick, Inc., 1634 5. Boston 
Ave., Tulsa 5 


* OREGON « 


Audio-Visual Supply Company, 
4120S. W. 12th Ave 
Portland 


Beacon 3708 


Moore's Motion Picture Service. 
wos. WV Ninth Ave Portland ’ 


e TEXAS ¢ 


Association Filme, Inc.. 1915 Liv: 
Oak St... Dallas | 


Audio Video, Inc., 4000 Rows Ave 
Dallas | 10 Nustin Ave 


Houston 


George H. Mitchell Co.. 
Haskell, Dallas | 


12 N 


2428 


Capitol Photo 
Guadalupe “I 
Austin 


Supplies, 


Phone 


°* UTAH « 


Deseret Book Company, 44 b. So 
Temple St.. Salt Lake City 10 


© WASHINGTON « 


Audio-Visual Supply Company, 
2450 ~Bover Franklin 
2068, Seattle 2 


Avenue 


CANADA 


Audio-Visual Supply Company, 
Toronto General Trusts Building 


Winnipeg, Man 


FOREIGN 


Distribuidora Filmica Venezo- 
lana, De 16MM., S.A., Apartado 


700 Caracas, Venezuela, S.A 


A BUSINESS SCREEN READER SERVICE 


NUMBER 7 + VOLUME 11 











YOUR SLIDES 
CAN TALK 


Now ! 


Your Selectroslide Automatic Projector can be equipped to 
provide a recorded narration, completely synchronized to 
the 48 slides provided. 


Economical, easy-to-make 2x2 slides will do a complete sell- 
ing job in display rooms, waiting rooms, conventions and 
sales promotional events, Write now for information about 
this newest and finest tool for the merchandising field. 


. p pp 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 


Complete slide titling 


service now available 











SALES - SERVICE - RENTALS 
35 mm 
CAMERAS-MOVIOLAS-DOLLYS 


f 


« 16 mm 


vif 4 


ell: Standard 
i< Howell 


Maure , 


Hi-Speed N« BN¢ lO 


Standard - Shiftov Lyemos 


mim 


16 mm, Cameras 
Moviola: Editing Machines 


SPECIALISTS IN ALL TYPES OF 


Synchronizers 


CAMERA REPAIR WORK 


*eane c. BUCHER 


(x AMERR EQuipment O. 


1600 GROROWAY Mew YORE City 


LENSES MOUNTED 








One Source for All Film Reference Books 
* For the 


readers, BUSINESS SCREEN main 
Bookshelf De 


t where you 


convenience of our numerous other useful books, 
and film guides. A 
checklist of 


ings is 


r omplete 
all Bookshelf list 


ay ailable 


tains a ¢ 


! pole te 


partmer can order without obli 


such useful reference 


texts as gation, on organization 


letterhead. Write today for the 
Audio-Visual Bookshelf 


your 
Films in Business & Industry 
The Film Book 
in Mass ¢ 


Experiments free 


omrmunications and ist 


The BUSINESS SCREEN BOOKSHELF 


150 EAST SUPERIOR STREET CHICAGO 11, ILLINOIS 











| BUSINESS SCREEN REFERENCE SHELF| WE \YY WPIROID VG CWS 


Brief Reviews of Useful New Reference Publications 





The Latest in Audio-Visual Equipment & Accessories 





P : i Three Sound Projector Models taken and by a simple pro« cedure. a 
which feature " Shown by Victor Animatograph direct “T” scale reading is obtained 
dustrial develo ' ® Three « Detailed information on the unit 
rathonal and 


I ited 


ow Viet rf lOomm sound 
m availabte n request to National 


( ine bquipt ent. le 20 W. 22nd 
St. New York 10, N. ¥ 


tion picture projectors have mace 
s simultaneous debut for the VicTou 
Animarocearn Conronation, Day 


o , ne — RCA Victor Exhibits Disc Line 
esignated the wtor Serv 


for Sales and Merchandising 
eteigy Model 60.25 the Victor 


© hi WwTORA « vil o tive 
applicable 5 ’ = bacort Model @)-10 ond the Vix RCA \ , shibit for h 


¢ Lite-Weight Model 56-4 1950 Premiun d Ad Sper talties 

r instance, Peaches each has « brand new ampiiher ' — , = * Now 
of ( lorady advance desigt mm iiper ved opt , i 
crope hearw the 4 ancl twelve important " — ; — f soun 


: _— nt vandising and fea 
| he pro 


miuetry. but t ther , 
Armory, was 


sted r. har 


nov ations 
ante specialty 

speakers are howhed u 

and attractive two 

" 

In addition to thes nov alone 

the projectors will retain many of 
Vietor's fa us features, including 
tv overall 
the salety hh stripe 1m che giree ° 
‘swing-coul bers and atimur porta 
bility . 
: re } n by ' Spin 

The Escort and Light-Weight, S1 
tributed to ¢ post 


wojectors are vailable with ‘ 
} } ‘ ‘ 4 ' ’ 4 the disc 


choice of three «peakers——«ix inch 
geo " 


rite mh r tweive inet \ sepa 
other pre 


rately cased twelw wh speaker is 


f 


, oh af a nied a popular sical selection 
reatures wi ‘ 


Latest Radiant Catalog Covers 
New Calibrator for Lenses Is Line of Projection Screens 
Introduced by National Cine ® Rapiant Maavuracrurtne Corp 


® Notionar Cine Eourpment. Ine (hicag has just released a new 
treduces the new calibrator for illustrated cata Le i thew complete 


1951 line of per ecthon screens, mm 


| “aling ft picture lenses 


Des LRT MENT . , . n q nd 35en cameras in fos sl ‘ ud ng -verTa | rtant new ce 
t MM err velopmenits 
Featured t brochure is a 


is { the collimating portable Stand ed the Radiant 
ntergrating sphere is Sky-Lif enh verts any regu 


veable carriage it lar wall screes ither a tripod or 


r 45 degree center platf rm cel ar supports screens 


erasure 

An extrer | ' ’ ' a 1 section 
ultipler tube ‘ ' ' Projection 
ad iM to ob ‘ nvenient size 
neistent read ‘ tier ‘ t Available with 
quest from Ra 
es are supplied lias snufacturing Corp., 2627 W 
neter and von ‘ ‘ hieago &. Ilinois 

agai ° . 

Sterling Cotaleg Lists 100 Titles 

STERLIN mms, New York, has 
t g list 
iflered for 
| show 


re 


MAGAZINE 





“color-correct" 
balance of each print 


peerless vaporizing 
at no extra cost 


“color-correct” 
temperature maintained 


lower cost 
color-optic effects 


edge numbering 


72 hour service 


color-correct..:.. byron 


the ultimate in 16 m m 


studios and laboratories 
1226 wisconsin avenue, n. w. 


washington, d. 


phone dupont 1800 
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High eneaseiinedieiie ahaa cues 
i in a ee 
selling e€ ‘t hold: 


viewers,—— 
at 


In the televisuals " D 


Py See 


Company and 


blending. 
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JAM HANDY 
C/gangalion 





